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Moncks Corner Community Master Plan
Introduction and Background

The Moncks Corner Project Team conducted a planning workshop that focused specifically 
on downtown revitalization and implementation strategies for the Town of Moncks Corner in 
November of 2016.  The team was comprised of professionals with expertise in architec-
ture, planning, historic preservation, economic development, and community branding that 
ascribes to the Main Street Four-Point Approach® of Design, Promotion, Organization and 
Economic Restructuring.

The team for the Moncks Corner Downtown Master Plan included: 
• Tripp Muldrow, Arnett Muldrow & Associates, Greenville, SC 
• Shawn Terpack, Arnett Muldrow & Associates, Greenville, SC  
• Randy Wilson, Community Design Solutions, Columbia, SC
• Andy Kalback, Kalback Planning & Design, Oakland, Maine 
• Tee Coker, Alta Planning and Design, Greenville, SC
• Blake Sanders, Alta Planning and Design, Greenville, SC
• Beppie LeGrand, Main Street South Carolina, Columbia, SC 

PROCESS 

The project evaluated the community’s current level of commercial district revitalization ac-
tivities, reviewed prior planning efforts, conducted numerous public input roundtables and an 
open public forum, and offered observations on the opportunities and challenges for revital-
izing downtown Moncks Corner. The results of this process were presented at a final presenta-
tion at the conclusion of the community planning workshop. Those preliminary recommenda-
tions were directed to both City Officials and the Main Street Program and developed into clear 
action steps for strategic economic development initiatives as well as for the organizational 
capacity necessary to facilitate positive change in Moncks Corner’s downtown commercial 
district. The Workshop Team’s observations and recommendations are presented in this report.  

The team would like to specifically thank Jeff Lord, Town Manager; Doug Polen, City Planner; 
and Sarah Anderson, Events Coordinator for their thorough support before, during, and fol-
lowing the workshop and plan. We would also like to thank the Mayor and City Council for 
supporting the efforts of the Team.  Finally, we are indebted to the many citizens who gave of 
their time and knowledge to guide the team’s efforts.

Background

As noted in the opening paragraph, all Project Team members had expertise in at least one 
area of the 4 Points of Main Street. In laymen’s terms, these correspond with Design and 
Planning (Design), Branding and Marketing (Promotion), Market Analysis (Economic Restruc-
turing), and Implementation Strategies (Organization). Each of these study areas were ad-
dressed to varying degrees and in different ways.

Introduction
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The Market Analysis utilized a zip code survey and on-site observations to interpret data 
that helped the team understand the economic dynamics affecting Moncks Corner. Based 
on that information, strategic recommendations for marketing, advertising and economic 
development were made. The data, analysis and recommendations follow in the first sec-
tion of this report  and lay the foundation for any and all subsequent recommendations.

The Design and Planning work done during the workshop endeavored to build upon 
the best of prior planning efforts while addressing new and emerging opportunities. There 
are many positive planning activities in the works in Moncks Corner ranging from the new 
ballfields in downtown and improved bike connections. 

The Branding and Marketing and Wayfinding study focused on creating a compre-
hensive and consistent marketing effort for all the development entities in the community 
such as the City and the Main Street Program. A complete branding toolkit was developed 
that addressed graphic identities for the City as well as its Main Street program. The toolkit 
included brand extension systems for community festivals and events, wayfinding signage 
systems, flag and banner systems, merchandising collateral, social media strategies, and 
a series of strategic advertisements aimed at marketing the essence of Moncks Corner to 
both the internal and external markets.  

The Implementation aspects of this planning exercise are two-fold: the first step was 
to identify key projects and recommendations during the workshop; the second is to break 
those recommendations down into manageable tasks. An implementation strategy board 
will be developed in concert with the Steering Committee to formulate the major recom-
mendations of the workshop into time-based tasks that include responsible parties. This 
will be accompanied by a document that outlines potential funding sources for the imple-
mentation phase.

The balance of this report explains and illustrates the key recommendations of the commu-
nity planning workshop that can become an instrumental part of your arsenal as you work 
together to achieve this ambitious and beneficial vision for the future of Moncks Corner.
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Market Study Introduction and Background 
 
Moncks Corner is located in Berkeley County, South Carolina. It also serves as the County seat. Moncks Corner 
is included within the Charleston, North Charleston, Summerville, Metropolitan Statistical Area. 
 
Moncks Corners boundary extends eastward to the west branch of the Cooper River, which is approximately 3 
miles south of the outlet of Lake Moultrie. U.S. Route 52 is the primary highway through the town. Charleston, 
South Carolina is located approximately 32 miles to the south while Florence, South Carolina is approximately 
80 miles to the north. U.S. Route 17 Alternate also passes through Moncks Corner. Georgetown, South Carolina 
is approximately 49 miles to the east. Summerville, South Carolina is located approximately 16 miles to the 
southwest. South Carolina Highway 6 leads northwest from Moncks Corner along the south and west sides of 
Lakes Moultrie. 
 
According to the United States Census Bureau, Moncks Corner has a total area of approximately 7.4 square 
miles of which 7.3 square miles is land and 0.12 square miles, or 1.81%, is water. 
 
The downtown can be characterized as quite compact and walkable. There is a ‘core area’ fronting Main Street 
that extends eastward to the existing rail line and extends westward towards Carolina Avenue. There are 
several healthy and active businesses along with some vacancies, underutilized property, or underutilized 
building spaces. The existing sidewalks are narrow given the narrow right of way width, but appear to be in 
good condition and provide clear walk access to building entries. There are some on street parking spaces with 
additional areas behind existing buildings providing off street parking. It appears there is ample parking 
currently available for the existing town businesses, however it is possibly unclear as to where some of those 
resources may be - especially to new visitors. 
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Market Study 
 
1.1 Introduction 
 
This chapter presents the findings of the market analysis for the Town of Moncks Corner, a component of the 
Downtown Master Plan that identifies economic opportunities for commercial uses in the downtown. A zip code 
survey was conducted of downtown businesses to establish a customer base and identify trade areas. Using 
Nielsen Market Analytics coupled with local knowledge and experience, the study assesses retail leakage and 
identifies retail opportunities for Moncks Corner.  This section also includes a hotel market analysis that uses a 
separate set of data. 
 
1.2 Zip Code Survey 
 
The process of identifying the market base for Moncks Corner began with a zip code survey of downtown 
businesses. During the survey period (October 11th to October 19th 2016), 16 businesses tallied the resident zip 
codes of their customers. 
 
The participating businesses recorded 1,817 customer visits from 64 unique U.S. Zip Codes and 7 states. The 
chart below presents customer origin as recorded during the survey. Approximately 48% of recorded customers 
live in Moncks Corner. South Carolina residents account for 99% of Moncks Corner’s customer base. 

 
Figure 1: Customer Origin 
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1.3 Trade Area Definition 
 
The results of the zip code survey revealed Moncks Corner’s customer base and helped identify primary and 
secondary trade areas based on the number of visits relative to total population. The table below shows 
customer visits per 1,000 residents of each of the highest represented zip codes and highlights the primary 
and secondary trade areas. 
 
The primary trade area includes the Moncks Corner zip code (29461) and three adjacent zip codes: Pinopolis 
(29469), Cordesville (29434) and Bonneau (29431). Approximately 69% of customers reside in the primary 
trade area. 
 
The secondary trade area includes Cross (29436), Pineville (29468), Saint Stephen (29479), and Jamestown 
(29453). Approximately 6% of customers reside in the secondary trade area. 
 

 
 

Figure 2: Moncks Corner Customer Visits Per Thousand Population 
 
 

Zip Code Area 2016 Population Visits
Visits/1000 

Pop
29469 Pinopolis 824 110 133.50
29434 Cordesville 810 64 79.01
29431 Bonneau 6,742 191 28.33
29461 Moncks Corner 35,002 880 25.14
29436 CROSS 4,751 32 6.74
29468 PINEVILLE 2,114 14 6.62
29479 SAINT STEPHEN 7,868 51 6.48
29453 JAMESTOWN 1,307 8 6.12
29445 Goose Creek 62,414 105 1.68

29483 & 29486 Summerville 77,288 110 1.42
29485 Summerville 53,581 72 1.34
29456 Ladson 32,051 40 1.25
29472 RIDGEVILLE 10,044 9 0.90
29410 HANAHAN 19,075 15 0.79
29510 ANDREWS 10,192 7 0.69
29406 CHARLESTON 33,079 18 0.54
29464 MOUNT PLEASANT 48,893 14 0.29
29455 JOHNS ISLAND 23,503 5 0.21
29301 SPARTANBURG 33,349 6 0.18
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1.4 Trade Area Demographics 
 
The Moncks Corner primary trade area has a population of 43,378. Population in the primary trade area grew by 
30% from 2000 to 2010 and by 16% from 2010 to 2016. Growth is expected to continue over the next five 
years, though at a slightly more modest pace at 9%. Household growth has mirrored population growth and the 
primary trade area is expected to add 1,683 households by 2021. Of those new households, 74% (1,238) will be 
family households. 
 

Year PTA Population 
PTA 
Households 

 
Years 

Percent 
Growth 
Population 

Percent Growth 
Households 

2021 Projection 47,337 18,252 
 

2016 - 2021 9.13% 10.16% 
2016 Estimate 43,378 16,569 

 
2010 - 2016 16.45% 18.70% 

2010 Census 37,249 13,959 
 

2000 - 2010 29.94% 32.44% 
2000 Census 28,666 10,540 

     
The median household income in the primary trade area is $46,711 which is on par with the median household 
income in South Carolina ($46,382). Approximately 47% of households earn over $50,000 and 17% earn over 
$100,000 a year while 14% of families live below the poverty line.  
 

 
Figure 3: 2016 Distribution of Households by Income in the PTA (Source: Nielsen Claritas) 
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1.5 Trade Area Market Segmentation 
 
The following chart segments the primary trade area population into lifestage groups as defined by Nielsen 
Claritas. This type of market segmentation breaks down the population based on demographic groupings such 
as age, gender, income, education, occupation and ethnic group. 
 
Each segment is classified into one of three lifestage groups based on age: younger years (shown in green), 
family life (shown in blue), and mature years (shown in red). The population in the Moncks Corner primary trade 
area is well balanced between the younger years (29%), family life (35%) and mature years (36%) groups. 
 
Mainstream Families is the largest segment of Moncks Corner’s primary trade area, representing 24% of the 
population.  This segment represents middle to upper income families with children in the home. The next most 
significant population segment is Sustaining Seniors.  The households represent couples or singles with 
children out of the home and that are typically on a fixed income.  Striving Singles is the third most prolific 
household type which can vary from college age students to young people of lesser means.  The fourth most 
prolific household type is Midlife Success.  These households represent 13% of those in the Moncks 
Corner primary trade area, which are typically childless singles and couples in their thirties and 
forties.  Many of these households are white, college-educated executives and professionals.  
 
The broad picture of Moncks Corner’s primary trade area is that is is fairly balanced with regard 
to age segmentation and is comprised of those of both relative affluence and those of lesser 
means. 
 

 
 

Figure 4: Primary Trade Area Segmentation 
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1.6 Market Analysis 
 
The retail leakage study establishes the retail dollars leaving or entering a community from its trade areas, 
providing an overall market look and combines data driven research and knowledge of the local market. 
 
A retail leakage study was performed on Moncks Corner’s primary and secondary trade areas. The study 
examines consumer demand, retail supply, and the difference between each. Retail leakage occurs when local 
demand exceeds local sales in the same geography. Conversely, retail gain occurs when local sales exceed 
local demand. 
 
It is important to note that the market analysis is not an exact science. Some businesses may capture from a 
larger trade area.  Some businesses may cater to more of a visiting customer.  On the other hand, some 
businesses may be even more highly localized.  Furthermore, the model allows for some degree of sales and 
expenditure “allocation” which may misplace store sales in a geography they don’t actually exist.   
 
This data is a broad look at the market and shoud not supplement for more detailed market research. It does, 
however, provide an overall view of what the market potential can be. 
 
1.7 Trade Areas 
 
The market analysis revealed that the primary trade area gained $32.1 million in sales over the past year. 
However, the combined primary and secondary trade areas leaked $91.8 million in annual sales.  
 

 Primary Trade Area Secondary Trade Area Combined Trade Area 
Retail Sales $735 million $123 million $858 million 
Consumer Expenditures $703 billion $247 million $950 million 
Leakage (Gains) ($32 million) $124 million $92 million 

 
Although the primary trade area gained $32.1 million in annual sales, it is important to note that these gains 
occurred mainly in certain categories. Building equipment and garden stores gained $42.4 million and general 
merchandise stores gained $143.4 million. Outside of these categories, the primary trade area leaked $224.1 
million. 
 
The tables on the following two pages present the findings of the retail market analysis for the Moncks Corner 
primary and secondary trade areas and break out the broad retail data into specific opportunities based on 
retail sales categories.  The numbers next to the categories represent North American Industrial Classification 
System (NAICS) codes and are used for every business type in the United States.  Lower digit numbers represent 
broader categories and higher digit numbers represent subcategories. 
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1.8 Retail	Leakage	
 
Retail leakage refers to the difference between the retail expenditures by residents living in a particular area 
and the retail sales produced by the stores located in the same area.  If desired products are not available 
within that area, consumers will travel to other places or use different methods to obtain those products.  
Consequently, the dollars spent outside of the area are said to be “leaking.”  If a community is a major retail 
center with a variety of stores it will be “attracting” rather than “leaking” retail sales.  Even large communities 
may see leakage in certain retail categories while some small communities may be attractors in categories.  
 
Such an analysis is not an exact science.  In some cases, large outflow may indicate that money is being spent 
elsewhere (drug store purchases at a Walmart or apparel purchases through the internet).  It is important to 
note that this analysis accounts best for retail categories where households (rather than businesses) are 
essentially the only consumer groups.  For example, lumberyards may have business sales that are not 
accounted for in consumer expenditures.  Stores such as jewelry shops and clothing stores are more accurately 
analyzed using this technique.   
 
The leakage study for Moncks Corner is a “snapshot” in time.  Consequently, there are factors that point to this 
being a more conservative look at retail potential depending on what factors are examined.  This examination 
does not consider the potential for population growth in the trade areas examined nor does it account for visitor 
activity that may result in retail transactions in the trade area.  
 
This section explores the retail trade patterns in aggregate. The tables on the following pages explore the 
individual retail categories where Moncks Corner is leaking and gaining sales based on the trade areas defined 
in section 1.7 above. This data should be used as an overall guide to retail market potential and should not 
substitute for detailed market research on the part of any business wishing to open in the area.   
 
Please note that some categories are subsets of larger categories.  The numbers next to each store type 
represent the North American Industrial Classification System code (NAICS). Red numbers indicate an inflow of 
dollars and black numbers indicate market leakage.  
 
 
 
The tables on the following pages explore the individual retail categories where Cheshire is leaking and gaining 
sales in both the primary and secondary trade areas. Once again this data should be used as an overall guide 
to retail market potential and should not substitute for detailed market research. 

The numbers next to each store type represent the North American Industrial Classification System code 
(NAICS). Negative numbers indicate an inflow of dollars and black numbers indicate market leakage.   Please 
note that some categories are subsets of larger retail categories.    
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1.9 Key Retail Targets 
 
The retail leakage analysis is used to determine the supportable square footage of retail space based on the 
assumptions on the market.  The retail market potential for Moncks Corner is a conservative estimate based on 
low capture rates and sales per square footage numbers. It does not account for growth or for visitors from 
outside of the trade area. 
 
The following table provides retail market opportunities for Moncks Corner by category based on existing retail 
leakage. 
 
Opportunities exist for 4-6 more restaurants and 4-5 clothing stores that would develop in downtown and the 
potential for an additional clothing store outside of downtown. In the food and beverage category, there is an 
opportunity for 2-3 specialty food stores or an ongoing farmers market expansion. The analysis also indicates 
future potential for a full line grocer. There is also opportunity for one well-curated sporting goods store or 
outfitter. 
 

 

Annual Leakage in the 
Combined Trade Area Opportunity 

Furniture/Home Furnishings $35 million 2-3 antique/furnishings/home type stores 

Full-Service Restaurants $47 million 4-6 or more restaurants 

Specialty Food $6.7 million 
2-3 specialty food stores or ongoing farmers market 
expansion 

Clothing Stores $25.8 million 4-5 curated clothing stores 

Sporting Goods Stores $7.1 million 1 well curated sporting goods store / outfitter 

 
1.10 Retail Market Conclusions 
 
The market analysis for Moncks Corner provides important insights into the downtown’s market and 
opportunities for future growth. The primary trade area has a growing population with strong incomes. The 
primary trade area gained $32.1 million in sales over the past area, but there are great opportunities to 
capitalize on existing leakage in key categories including full-service restaurants, specialty food stores, 
clothing stores and sporting goods stores. 
 
While the larger markets in the region should not be considered part of the official trade area, these areas 
should definitely be marketed to for shopping because of the traffic volume. The Moncks Corner tourism market 
has room to grow, especially when connected with the area’s natural amenities. 
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1.11 Hotel Market Analysis 

Regional, county, and local level data demonstrate steady growth in regional tourism in the 
Berkeley, Dorchester, and Charleston region indicating a robust and growing hotel industry. The 
region has seen stable occupancy rates despite increased supply of hotel Rooms. Additionally, 
both average daily rates and revenue per available room are increasing regionally. All three 
counties have seen significant increases in accommodations tax revenue over the past four years.  

 
Hotel Trends in the Charleston Region 
As one of the top travel destinations in the country, with over 5.15 million visitors in 2015, 
Charleston’s tourism industry is expected to continue on a strong path. In 2015, Charleston area 
visitors generated $7.9 million in lodging sales and had a total economic impact of over $3.7 
billion. Over the past two decades, the average hotel occupancy rates in Charleston County have 
remained stable while the average daily rates have seen significant increases, with the exception 
of two years due to the Great Recession. Revenue per available room has also been steadily 
increasing. 
 

Year Avg Occupancy 
Average Daily 

Rate Percent Change 
2005 69.8% $104.50 5.5% 
2006 70.1% $110.78 6.0% 
2007 71.8% $120.81 9.1% 
2008 67.7% $124.31 2.9% 
2009 62.7% $114.91 -7.6% 
2010 69.1% $112.67 -2.0% 
2011 69.8% $116.49 3.4% 
2012 70.0% $122.74 5.4% 
2013 72.0% $128.51 4.7% 
2014 74.5% $136.66 6.3% 
2015 73.3% $147.53 8.0% 

2016 (forecast) 73.2% $152.52 3.4% 

Source: Charleston County Hospitality Performance Forecast 2015-2016 and the Charleston 
Metro Chamber of Commerce Economic Outlook Forecast 2014-2015 
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Revenue Per Available Room, 2010-2017 (Source: 

Charleston Metro Chamber of Commerce 2016-2017 
Economic Outlook Forecast) 

 
Occupancy, ADR and Room Inventory Trends for Charleston County Hotels 1987 - 2015 

(Source: Charleston County Hospitality Performance Forecast for 2015-2016) 
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County Level Accommodations Tax 

The tables below present data from the South Carolina Department of Revenue, demonstrating 
growth in the amount of revenue generated from accommodations taxes in the tri-county region. 
Both Charleston and Berkeley counties have experienced steady growth in accommodations tax 
revenue over the past four years. In Fiscal Year 2016, the Tri-County region collected over $16.2 
million in accommodations taxes. 

 

County 

Accommodations Tax Revenue Percent Change 

FY 2013 FY 2014 FY 2015 FY 2016 
2013-
2014 

2014-
2015 

2015-
2016 

Berkeley County $534,449  $542,143  $569,655  $643,809  1.4% 5.1% 13.0% 
Charleston County $11,312,950  $13,518,143  $14,559,544  $15,427,128  19.5% 7.7% 6.0% 
Dorchester County $132,178  $147,802  $147,858  $147,424  11.8% 0.0% -0.3% 

Source: South Carolina Department of Revenue 

 

 
Source: South Carolina Department of Revenue 

 

Moncks Corner Hotel Assessment 
 

Moncks Corner itself no longer has a flagged hotel with a national brand identity, although for 
many years the community was home to a Holiday Inn Express.  Likewise, no flagged hotel 
exists in the Primary Trade Area.  Currently, the nearest such hotel sits 15 miles away in Goose 
Creek and a cluster of hotels exists 16 miles away in Summerville at the I-26 exit.  North of town 
the nearest hotel is 17 miles away in St. Stephen. 
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No additional room stock has been added to the Moncks Corner market for well over a decade, 
and in 2016 a fire led to the demolition of a thirty room motel near the downtown area.  While 
the loss of so many rooms has lowered total revenue recently, the long-term trend has shown 
strong upward growth – an increase in demand with no commensurate increase in supply. 

 
Source: Town of Moncks Corner Accounting Department 

Conclusion 
 

In order to capture the inflow of residents spurred by the explosion in the Charleston Metro Area 
and strong jobs growth from such employers as Boeing, Mercedes, Google and the new Volvo 
plant opening in 2018, the Town of Moncks Corner has been investing heavily in its quality of 
life.  This is highlighted by the Regional Recreation Complex, home to four baseball/softball 
fields, soccer and football fields, and a planned field for those with special needs.  Opened in 
2015, the complex draws hundreds of players and spectators every night and thousands every 
weekend for regional tournament play.   

Robust, continuous growth.  Thousands of new residents and jobs in the immediate area, 
thousands of athletes and spectators visiting town weekly, fewer hotel rooms today than ten 
years ago indicate ingredients for a successful flagged hotel in Moncks Corner.  With growth at 
the regional and county level, strong local demand both at a corporate and recreational tourism 
level, and added amenities like the Recreation Complex in downtown – demand for hotels in 
Moncks Corner will continue to grow.   

 

-40% 
-20% 
0% 
20% 
40% 
60% 
80% 
100% 

 $-    

$500,000	

$1,000,000	

$1,500,000	

$2,000,000	

$2,500,000	

$3,000,000	

2009 2010 2011 2012 2013 2014 2015 2016

Moncks	Corner	Hotel	Revenue,	2009-2016

Annual	Total	Room	Revenue

Revenue	per	Available	Room	%	Increase	over	2009



21

DESIGN & PLANNING

2



Moncks Corner, South Carolina |  MASTER PLAN CHARRETTE REPORT: DESIGN & PLANNING 22

Key Development/Redevelopment Sites
The physical plan for Moncks Corner focused on four key sites that could have targeted 
improvements in a short and medium term time frame.  The overall goal of the physical 
plan is to continue to strengthen the core of the community and capitalize on existing as-
sets such as the new ball fields and the historic depot.  

These four focus areas include: Unity Park, the parking area at Heart to Heart Ministries, 
the Railroad Avenue corridor, and a larger vacant undeveloped site along the north side 
of East Main Street just eastward of the existing Railroad lines.  Additional study was 
given to the streetscape along East Main Street to provide for better pedestrian circulation 
through downtown.  

1 .1 Unity Park

Unity Park is a small park space located along the southern edge of East Main Street 
within the Downtown ‘Core’ area on Moncks Corner. The park area is situated within the 
northeast corner of a larger block-like area bounded by White Street & Behrman Street 
to the east, Heatley Street to the south, and the lands currently occupied by Wells Fargo 
bank and their parking area to the west. The park space is quite visible from Main Street. 
A central water feature, benches, low maturing trees, shrubs, walkway linkages, and sev-
eral small pieces of sculpture adorn the space creating a quite pleasant and comfortable 
environment for visitors and residents alike. Surrounding two edges of the existing small 
park area is head-in public parking.

Abutting and adjacent to the parking area is currently a small bandstand, City mainte-
nance facilities, and an existing building which is currently home to Citi Trends – a local 
business. There is a bakery and coffee shop located along the eastern edge of Unity Park 
and has access provided by a walkway.

As part of the site study, the team took a look at the broader block in its entire context to 
provide potential opportunities that were not just a singular use, would a garner economic 
development opportunities, and would strengthen a broader holistic plan approach. The 
larger site area addressed spans from Main Street to the north southward to Heatley 
Street. It is bounded by the Wells Fargo site on the west and the existing building and 
White Street extended on the eastern side.

There is a vacant City owned lot at the northwest corner of the site with frontage along 
Main Street.  The lower portion of the site abutting Heatley Street is currently vacant and 
grassy with several large existing trees.

Design & Planning
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2.0.1 Site Opportunities:

• Create a Larger Programmable Outdoor Venue (Open Space) for Public Gather-
ings, Events, and Concerts

• Potential to Create Additional Tax Base – Infill Mixed Use Development
• Energize the Park Space with Active Business and Outdoor Uses (i.e. Dining, 

Seating Areas, and Retail Display Areas)
• Relocate the Existing City Maintenance Facilities
• Increase Off Street Parking – Relocate Existing Parking around the Park Space 

(Phased In)
• Introduce New Downtown Residential Opportunities
• Phase In Improvements

2.0.2 Recommendations

The Unity Park site offers a great opportunity to expand the park space into a larger park 
area venue suitable for a variety of programmable events. The existing stage can be relo-
cated to still provide a covered area and focal point for some of those events. New wider 
walks along the outer edges of an expanded park will provide access as well as areas for 
outdoor animation: café/dining seating, tenant display, benches, and small gathering 
areas.

Working hand in hand with the park expansion is the opportunity for potential new mixed 
use infill development, which would offer new business/retail spaces, downtown residen-
tial, and other public or incubator needs. There is ideal frontage along Main Street already 
in place with the City owned property and there is the opportunity to extend new develop-
ment to the south that would benefit from park side frontage of the expanded park area. 
The existing Citi Trends building could be reworked to provide smaller more diverse tenant 
spaces that would front and animate the park edge along the western side of the space.

Relocation of the City maintenance facilities will open up the larger block opportunities as 
a whole. The existing parking around Unity Square can be removed and relocated further 
south in the block thus allowing the park to expand. This will also provide a larger area for 
parking resulting in additional spaces than are currently provided.

Lastly, the northern edge of Heatley Street provides an opportunity for new infill, with 
potential residential uses located in walkable proximity to the expanded park, downtown, 
and recreation complex. Off-street parking can be accounted for these units within the 
larger parking opportunity in the lower section of the block. Additional recommendations 
include:



Moncks Corner, South Carolina |  MASTER PLAN CHARRETTE REPORT: DESIGN & PLANNING 24

2.0.3 Development – Main Street & Parkside

• The existing City maintenance facilities should be relocated to open up lands for 
park expansion and future development uses that would provide a higher and 
better utilization of land areas located within the Downtown.

• Opportunity to retrofit and reconfigure the existing Citi Trends building into 
smaller retail spaces that would front onto and animate an expanded Unity Park 
Space.

• New mixed use infill can be introduced on the vacant City lot (northwest corner 
of the site) and wrap the existing Citi Trends building to provide opportunities 
for new ground floor businesses and potential upper floor residential based uses. 

• Any new development should be in scale with and compliment the existing build-
ings in the Downtown. Ideally 2 story buildings should be pursued.

• Encourage active uses along Main Street and the Park edges to include outdoor 
dining, seating/gathering areas, and outdoor retail display areas.

2.0.4 Park Expansion

• By removing the existing parking surrounding the existing park area and reloca-
tion the City maintenance facilities, there is ample land area available to expand 
Unity Park to the south.

• Introduce a new larger open lawn area southward that is suitable for public 
events, concerts, and gatherings.

• Relocate the existing bandstand to a location that is not in the center of the 
space but still provides a venue for performers and speakers as a focal point 
within the park.

• Provide new expanded site amenities: benches, lighting, bike racks, trash recep-
tacles, electrical hookups, and sculpture/art locations (could include relocating 
some of the existing pieces around the fountain).

• Provide new clean, wider walk zones along the perimeter of the park to accom-
modate larger volumes of people while defining the overall Town Park Square 
area.

• Plant a few larger upright shade trees (i.e.: Oaks, Sycamore type species) near 
the lawn edges to provide shade and relief.

• Preserve, maintain, and provide expanded walk connections to the existing foun-
tain, small plaza area, and planting that defines the existing Unity Park.

2.0.5 Parking

• The existing parking surrounding Unity Park will need to be relocated to provide 
the expansion opportunity for the overall Park space.

• A new off street parking area located towards the southern end of the overall 
block will provide increased off street parking numbers. Approximately 54 – 58 
spaces are shown.
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• Access can be provided in (2) locations along the western edge of White Street, 
which also ties into and connects to the off street parking resources at the Depot 
and Heart to Heart Ministries lot.

• If possible, the new parking area should wrap-up around some of the existing 
mature trees providing a small green space and buffer between the expanded 
park space to the north and potential new development to the south fronting 
Heatley Street.

• Parking lot spacing and layout recommended would be 60’ wide bays with 90 
degree head-in parking on both sides; 9’ x 18’ striped spaces. A.D.A parking 
areas should be designated near to the park edge with access ramps and curb 
cuts located near these spaces.

2.0.6 Connections

• Provide new walk connections from the parking lot, Behrman Street, White 
Street, and along the northern edge of Heatley Street to connect to the internal 
park walks and other Street connections.

• Provide/extend walk connections to the exiting fountain plaza area to tie into the 
new park walkways at the edge of the space.

• Provide a narrow (3’) walk edge on the inside edge of the parking area to frame 
the other edge of the green space. Seating can be provided along this edge as 
well to utilize the green area for passive resident or visitor gathering, dog walk-
ing, or simply shaded area relief.

2.0.7 Landscape

• If possible, preserve as many existing mature trees located in the center of the 
aforementioned green buffer area surrounded by new parking.

• Preserve and maintain the existing tree buffer line located along the southeast 
edge of the Wells Fargo property.

• Implement a new streetscape shade tree planting edge along the north side of 
Heatley Street. Plant large shade trees at 40 – 50’ on center.

• Plant new shade trees along both sides of White Street. Cut in planters along the 
east side of White Street to provide visual buffer to the rear service area of the 
existing Ministries Building.

• Provide tree-planting islands in the proposed parking area with understory 
shrubs, ornamental grasses, and groundcovers.

• Provide a low shrub line or hedge along the eastern edge of the proposed parking 
area to provide a buffer between the parking area and new walk connection along 
White Street.

• Introduce new lower accent planting areas with shrubs and seasonal color (pe-
rennials or annuals) at the entry points into the parking lot, street intersection 
corners, and around the park fountain or other focal point areas. 
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Existing Conditions: The Citi Trends business is considering relocating to a location more suitable to 
their needs along a commercial corridor of Moncks Corner instead of downtown. The park in the heart 
of downtown is currently chopped up by virtue of a parking lot and internal road system that bifurcates 
the ‘town green’ into a bunch of smaller spaces. In many ways, it doesn’t even ‘read’ as a park but rather a 
water fountain and sculpture area set within a parking lot. 

Proposed Conditions: The Citi Trends building could be converted into a series of micro-retail ventures that could benefit from lower 
start-up and on-going lease rates by virtue of being in smaller spaces. By repainting the building in muted tones of rust red and beige, 
the glaring white color is mitigated. By utilizing roll-up garage doors, the businesses have the option displaying their merchandise in an 
open-air fashion.  
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Proposed Conditions: By installing a series of bollards, the parking lot could be closed to create a open-air 
market as a satellite option for the Farmer’s Market. The parking lot is also ideally suited for Food Trucks 
as shown in the above illustration. 

Proposed Conditions: Long-term the City might want to consider closing the parking lot altogether since the Master Plan illustrates 
ways to capture additional parking just behind this park area. The result would be a true ‘Town Green’ in the heart of downtown that 
would provide a space for people to gather for leisure and events. Moreover, the micro-retail ventures could open up the town green and 
thereby raising their relative value.
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1 .2 Heart to Heart Ministries Parking Lot

Several years ago Heart to Heart Ministries acquired an existing vacant grocery store 
building to house their growing congregation and ministry needs. They have done an 
exceptional effort in renovating that grocery store ‘shell’ to serve a multitude of uses 
ranging from Church services to children’s programming and community outreach. 
There is currently a large asphalt area on site that has remained relatively unchanged 
from the days of the grocery store use that provides an opportunity for improvements 
for ideally both public and private use as parking. 

The Heart to Heart Site is located within the Downtown ‘Core’ area just south of East 
Main Street. The existing parking area and overall site is bordered by Behrman Street 
to the north, the existing Railroad to the east, Heatley Street to the south, and White 
Street to the west. The site is very conveniently located next to the Depot and its many 
functions and a short walking distance to Unity Park and Main Street.

The existing parking area is characterized as a wide, open, and asphalt area. There 
is the presence of striping and vehicular lanes that were original to the grocery store. 
There are concrete wheel stops provided at the end of some of the parking spaces. A 
sidewalk is present along the eastern edge of the building that formerly housed Min-
istries facility. There are currently no walk connections to and from the parking to the 
new renovated Facility.

There is a large flat grassy lawn are located along the southern edge of the site that the 
Ministry currently uses for outdoor activities and events.

2.0.8 Site Opportunities:

• Better/Safer Vehicular and Pedestrian Circulation
• Introduce Tree Planting and Supplemental Landscape for Shade, Comfort, and 

Beautification
• Increase Ease and Efficiency of Parking
• Opportunity to be a Shared Public/Private Parking Resource
• Provide New Walks & Connections for Clear and Safe Pedestrian Routes

2.0.9 Recommendations:

The Heart to Heart parking area provides an opportunity to be utilized as a public pri-
vate shared parking resource. In many instances, the parking demand hours Heart to 
Hearts needs and public demand in Downtown will be at different varying times. Some 
simple easy improvements such as relaying out the current circulation and parking 
space layout, providing a street like edge treatment along Behrman Street, walk con-
nections, landscaping, lighting, and signage will provide a safer, more comfortable, 
and easier to use resource for all. Specific recommendations include:
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2.0.10 Parking

• Engineer and/or repair any existing drainage issues within the parking area. 
Replace drains or inlets as needed.

• Top coat or replace asphalt finish surface as needed.
• Relay out internal drive aisles to accommodate head-in 90 degree parking 

bays for maximized site parking efficiency. Restripe new parking bay and 
space layouts.

• Utilize a typical 9’ x 18’ parking space layout dimension to achieve maximum 
site capacity. Total parking bays should be 60’ from line to line.

• Create a new vehicular drop-off area along the northern edge of the existing 
Ministries building.

• Provide A.D.A/Handicapped parking spaces with ramp connections to walks 
nearest to building entries as possible.

2.0.11 Connections

• Implement a new walk connection along the northern side of Heatley Street 
to connect White Street eastward across the Railroad right of way to Railroad 
Avenue.

• Create a streetscape like walk edge along the southern edge of Behrman 
Street buy introducing large planting islands, shade trees, walkways, under-
story landscape and lighting. This will provide a clear safe east west connec-
tion to and from the Unity Park block to the Depot and Ministries facility.

2.0.12 Landscape

• Cut in and provide new shade tree planting islands with curbs (if feasible). 
Plant understory landscape beneath trees consisting of shrubs, ornamental 
grasses, and groundcovers.

• Introduce street tree planting at 40 – 50’ on center along the northern edge 
of Heatley to create a shaded, more comfortable walking environment for pe-
destrians.

• Introduce new lower accent planting areas with shrubs and seasonal color 
(perennials or annuals) at the southern entry into the parking lot along the 
north side of Heatley Street

2.0.13 Lighting

• Add new parking lot lighting fixtures (as needed) for comfort & security. 
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1 .3 Railroad Avenue

The Railroad Avenue corridor is a street located parallel to and just east of the existing 
railroad line. It is bounded by East Main Street to the north and Altman Street to the 
south. 

The Street is characterized as quite walkable, albeit with narrow walkways. Existing 
sidewalks appear to be in very good condition and have utilized a brick type color accent 
band. There are several active businesses including restaurant and retail uses that line 
the corridor. Ample diagonal head in parking is available on the eastern and western 
side of the street at the northernmost section of the corridor. On-street parallel parking 
is available along the mid-lower section of the Street although it is not clearly defined.  
The City has most recently completed construction of an off street parking area approxi-
mately mid block along the eastern side of the street – currently behind an existing one 
story brick building. There is a line of Crape myrtle groupings along the western edge 
of the street that provide greenery and some separation from the Street and Railroad 
right of way. There is limited landscape along the eastern side of the corridor with some 
trees that are further into private property ownership and not within the public right 
of way. Currently there is a cross walk located at the northern end of the Street. There 
is neither a crosswalk nor walk located at the southern end of the corridor that would 
run along the northern edge of Altman Street. Existing historic ornamental streetlights 
line the eastern side of the Street and appear to be providing enough light for a safe, 
comfortable walking environment.

2.0.14 Site Opportunities:

• Improve the Attractiveness – Draw Visitors and Residents
• Close the Street as a Event and Festival Venue
• Increase and Capture Pedestrian Foot Traffic
• Improve Wayfinding for Legibility to Parking Resources and Local Businesses
• Increased Landscape Beautification
• Animate/Energize Businesses and Smaller Outdoor Gathering/Display Venues

2.0.15 Recommendations:

Given its proximity to both the Main Street ‘Core’ area and the Recreation Complex, 
Railroad Avenue provides a unique and exciting opportunity to create a resident-visitor 
destination street with active restaurants, shopping, parking, as well as a street cor-
ridor that can be closed and utilized for Town festivals and events. There are several 
spaces between and behind buildings that can be captured for outdoor dining, tenant 
displays, and animation (lighting, color, greenery, architectural features). Our recom-
mendations include:
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2.0.16 Parking

• Clearly plan, layout, and define on-street diagonal and head in and parallel 
parking areas with new striping and curb stops (as needed)

• Opportunity to extend the diagonal head in parking along the western edge 
of the corridor nearest to the Railroad right of way at the southern end of the 
street.

2.0.17 Buildings

• Encourage continued façade enhancements, storefront and restaurant ani-
mation at the street edge (paint, color, accent planting – containers, seating 
where possible, store displays, graphics, accent lighting and signage)

• Encourage businesses to provide animated outdoor spaces between and be-
hind buildings for dining, shade relief, and gathering.

2.0.18 Connections & Wayfinding

• Introduce new walk and crosswalk connections along the northern edge of 
Altman Street to link the east side of Railroad Avenue back across the railroad 
right of way towards the Heart to Heart Ministries property.

• Maintain and replace existing sidewalk connections as needed
• Provide clear wayfinding signage to orient users to the off street parking ar-

eas, the Recreation Complex, and East Main Street

2.0.19 Landscape

• Periodically introduce tree planting islands in between diagonal parking spac-
es (every 5-6 parking space spacing ideal) to provide shade and streetscape

• Introduce a cluster of low flowering trees at the southeast corner of East Main 
Street and Railroad Avenue

• Introduce a low hedge or shrub row along the eastern edge of the Railroad 
right of way both to serve as a barrier to crossing the tracks haphazardly while 
provide additional beautification.

• Introduce seasonal color and accent landscaping at the entry corners onto 
Railroad from the north (Main Street) and south (Altman Street) to pronounce 
the corridor.

2.0.20 Lighting

• Longer term – implement a matching row of Historic pedestrian scaled light 
poles and fixtures along the western edge of Railroad Avenue to match or 
compliment the existing fixtures along the east side of the Street.
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1 .4 East Main Street Site

There is an area of predominantly grassy undeveloped lands located along the north 
side of East Main Street – just east of but not abutting to the existing Railroad right 
of way. The site is bounded by East Main Street to the south, Umphlett Circle to the 
west, and Peagler Way to the north, which provides access to the Regional Recreation 
complex. The site extends eastward to a property defined by a split rail fence and gravel 
lot and is currently being utilized for the storage and sales of small outbuildings and 
sheds.

The site can be characterized as relatively flat, grassy, and readily available for devel-
opment. There are approximately 3 existing curb cuts that have been established which 
can provide access into the site or be relocated as needed. The northern edge of the 
site faces the existing Recreation Complex, which presents a highly desirable view and 
amenity for potential development uses. An existing drainage swale is located just to 
the south of Peagler Way and parallels the entire length of the northern edge of the site 
property line. A few intermittent trees are spread across the internal area of the site 
while a row trees earlier preserved line the northern edge of the site. An existing walk 
located along the southern property edge paralleling East Main Street provides clean 
and clear pedestrian routes to and from the Downtown area eastward to the East Main 
businesses. At the southwest most corner of the site, a low brick sign and digital board 
that should remain and has be constructed to provide entry signage into the recreation 
complex.

2.0.21 Opportunities

• New Development and Tax Base
• Draw People into Downtown and Keep them in the Downtown
• Walkable Proximity to the Recreation Complex and the Downtown
• Provide Bike and Walkway Connections to the Recreation Center and Broader 

Community Wide Bike Routes

2.0.22 Recommendations

The East Main Street site offers a great opportunity to target and leverage a smaller 
hotel and infill development use that would provided visitor lodging and venues within 
walking distance to the Downtown ‘Core’ area as well as the Recreation Complex. A 
hotel is an ideal catalyst for getting visitors right into the Downtown where ultimately 
they will be able to walk, shop, dine, and recreate all without getting back into their 
vehicles. The site is small but will accommodate a 75 - 80 room hotel with drop-off and 
on site parking as well as new 12 – 15,000 sf infill development site to anchor the cor-
ner entering the Recreation Complex. Bike lanes or ‘share-lanes’ should be introduced 
along East Main Street as part of a larger community wide bikeway plan.
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2.0.23 Hotel Site

The hotel site occupies the eastern portion of the total site area. It will suitably ac-
commodate a 2-3 story hotel (3 story hotel shown) with a maximum room count in the 
75 – 80 total key count. A traditional drop-off/port cochere, on site surface parking ac-
commodating 85 - 90 cars, walkway connections and potential outdoor amenity space 
facing the recreation complex highlight the site plan opportunities. Other recommenda-
tions include:

2.0.24 Access & Parking

• Utilize existing or relocate to provide (2) curb cut access areas along the north 
edge East Main Street to provide access to parking & drop off area.

• If possible, provide one access point on the north side of the site to Peagler 
Way to provide direct vehicular access to recreation Complex as needed for 
some visitors.

• Provide on site head in 90 degree parking for hotel uses. Typical dimension 
is 9’ x 18’. 

• Accommodate A.D.A on site parking per code requirements.

2.0.25 Connections

• Maintain, replace as needed, and continue the sidewalk connection along the 
north edge of East Main Street.

• Provide a crosswalk connection and walking/bike trail located between the 
hotel and infill site that will connect the southern edge of East Main Street and 
Main Street bike lane traffic to the Recreation Complex.

• Provide a walk/trail connection from the potential hotel to the Recreation 
Complex site

• Provide clear walk connections internally on site connecting the parking to the 
hotel lobby and building entry points.

2.0.26 Landscape

• Plant street trees at 40 – 50’ on center along the north edge of East Street to 
create a shaded, comfortable pedestrian streetscape-walking environment.

• Provide a well-landscaped parking lot utilizing tree-planting islands with un-
derstory shrubs, groundcovers, grasses, and perennials. 

• Plant a low shrub line or hedge between the parking lot edge and East Main 
Street walkway to screen the parking view as well as define and enhance the 
sidewalk (public) from the surface parking area (private).

• Provide additional landscaping incorporating seasonal color and interest at 
building entries, site vehicular entry points, and any pedestrian/user gather-
ing areas.
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• If possible - maintain, utilize, and preserve the existing drainage swale and 
tree line located along the north edge of the property.

• Provide low smaller trees or evergreen tree planting along the east side of the 
site to provide a visual buffer between the new development and existing land 
use to the east.

• There is an opportunity to provide a semi-public plaza with seating and ac-
cent landscape that would link the hotel drop off area to the East Main Street 
sidewalk connection.

2.0.27 Lighting

• Provide ample parking, walkway, building, and accent lighting for a safe, se-
cure, and comfortable user environment.

2.0.28 Infill Site

The infill site occupies the western portion of the total site area immediately adjacent to 
the Recreation Complex entry. It will comfortably accommodate a 12 – 15,000 sf single 
story building and 50 – 55 on site surface parking spaces for the potential building 
uses. There is an opportunity to dedicate a small open space lawn area that will not only 
announce and connect to the Recreation Complex to the north but will provide a break 
out and programmable amenity space for potential building tenant uses. In addition a 
small special paved plaza area at the northeast corner of the East Main and Umphlett 
Circle will further highlight the Recreation Complex entry, existing signage, and the 
future development site at a significant corner connection within Moncks Corner.

2.0.29 Access & Parking

• Utilize existing curb cut or relocate to provide (1) curb cut location along the 
north edge East Main Street to provide access to parking & drop off area.

2.0.30 Connections

• Maintain, replace as needed, and continue the sidewalk connection where 
needed along the north edge of East Main Street.

• Provide sidewalk connections from East Main Street northward to the poten-
tial new infill building and along the east side of Umphlett Circle to connect 
to the Recreation Complex

• Provide walk or small plaza connections from the potential new building to the 
lawn/green park space and parking lot area.
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2.0.31 Landscape

• Plant street trees at 40 – 50’ on center along the north edge of East Street to 
create a shaded, comfortable pedestrian walking environment connecting to 
Umphlett Circle

• Plant a double row of trees along the eastern edge of Umphlett Circle to the 
recreation Complex to provide a well shaded, comfortable walking connection 
for Recreation Complex users to and from the Park and the Downtown

• Provide well-landscaped parking lot areas utilizing tree-planting islands with 
understory shrubs, groundcovers, grasses, and perennials. 

• Provide additional landscaping incorporating seasonal color and interest at 
building entries, site vehicular entry points, and any pedestrian/user gather-
ing areas. Provide landscape planting at building base to reduce the building 
scale.

• If possible - maintain, utilize, and preserve the existing drainage swale and 
tree line located along the north edge of the property

• There is a large existing tree located within the proposed lawn area, if possible 
preserve this tree as a dynamic and iconic focal point within the park space.

2.0.32 Lighting
• Provide ample lighting for a safe, secure, and comfortable user environment. 
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1 .5 Main Street Streetscape

2.0.33 Opportunities

• Create an attractive, pedestrian- and bicyle-friendly Main Street while im-
proving motorized vehicular traffic and parking resources along the corridor

• Create a stronger “sense of place” for the downtown district and develop a 
physical infrastructure for future economic and community development

• Develop a walkable, bikeable connection between Alt 17 and US 52 as well as 
key destinations—both existing and future—between these key commercial 
corridors

• Address safety issues on Main Street regarding major thoroughfare cross-
walks, curb cuts, bicycle traffic, parking, railroad crossings, sidewalks, and 
signage.

2.0.34 Recommendations

East Main Street between Alt. 17 and US 52 should be developed as a linear downtown 
district, with a streetscape that serves as the platform for the development of downtown 
Moncks Corner as more than a transportation corridor, but a destination.  The table 
below details the types of physical improvements—as well as their cost—that should 
be made to create a safe, attractive, multimodal East Main Street. 
 

Moncks Corner East Main Street Streetscape Improvements 

Category Est. Per Unit Cost # Units Est. Category Cost

Bulb Out  $ 50,000 6  $300,000 

Mid-Block Crossing  $75,000 4  $300,000 

Bike Lane Striping  $5 (per linear foot) 8,000  $40,000 

Sharrows  $300 12  $3,600 

Sidewalk Ramps  $5,000 8  $40,000 

Crosswalk Striping  $7,000 4  $28,000 

Bike Racks  $ 1,000 4  $4,000 

Est. Total Cost    $715,600 

2.0.35 Roadway

• On East Main Street between Alt 17 and Carolina Avenue, the street width (ap-
proximately 39’ curb-to-curb) will accommodate two travel lanes for motorized 
vehicles, two bicycle lanes, and space for planted medians (where appropri-
ate).  

• Similarly, on East Main Street between US 52 and the railroad tracks, the 
street width (approximately 39’ curb-to-curb) will allow for two travel lanes for 
motorized vehicles, two bicycle lanes, and space for planted medians.
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• On East Main between Carolina Avenue and the railroad tracks, the turn lane 
onto Carolina Avenue and the presence of on-street parallel parking requires 
the removal of striped bicycle lanes.  These should be replaced by on-street 
painted sharrows, which indicate to motorists that cyclists are permitted to 
use the entire travel lane.

2.0.36 Intersections

• Major intersections (at Alt 17 and US 52) will require high-visibility cross-
walks and signalized pedestrian crossings as well as ADA-compliant side-
walk ramps, bulb outs (where practical) to increase pedestrian safety and 
shorten the travel distance for pedestrians.  Additionally, major intersections 
should incorporate bicycle lane striping (and green painted lane crossings) 
and “Share the Road” signage.

• Minor intersections (ex. Carolina Avenue) will require improved (ADA-compli-
ant) sidewalk ramps and crosswalk striping.  When practical, bulb outs should 
be deployed to shorten the travel distance for pedestrians and encourage safe 
(slow) turning speeds for vehicular traffic.

• Bike and pedestrian crossings to the railroad tracks should utilize high-vis-
ibility striping and signage to indicate travel lanes and alert users to the 
presence of the tracks and locomotive traffic.  As for the tracks themselves, 
no striping is permissible; the striping should end at a safe distance behind 
the tracks.

2.0.37 Safety

• Crosswalk striping should incorporate retroreflective paint and at major inter-
sections (see above), should include high-visibility striping.

• Pedestrian signals should be deployed where appropriate. Currently, this 
would be at major intersections. In the future, this could include crossings at 
Carolina Avenue and other internal streets.

• Midblock crossings are a much-needed solution to an existing problem—
unsafe pedestrian crossing at undefined locations along East Main Street. 
Between Carolina Avenue and the future hotel site, four midblock crossings 
should be integrated into the East Main streetscape.

• Curb cuts should be minimized, where practical, to better delineate motorized 
traffic and bike/pedestrian traffic.

• Sidewalk ramps should be improved to reflect current ADA standards.
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2.0.38 Other Infrastructure

• Bicycle parking (bike racks) should be integrated into existing or new park-
ing lots and should be located strategically along the East Main corridor at 
key facilities, including the downtown park, Railroad Avenue, and adjacent to 
downtown retailers.

• Bulb outs should be deployed on the section of East Main between Carolina 
Avenue and the railroad tracks to accomplish several goals: to narrow the 
roadway and shrink the crossing distance for pedestrians; provide the frame-
work for formal on-street parallel parking facilities; and cultivate a sense of 
place through the use of street trees, ornamental plantings, etc.

• Street trees should be incorporated where possible along the corridor, espe-
cially between Carolina Ave and the railroad tracks.

• Gateway signage should be placed at both ends (Alt 17 and US 52) of East 
Main Street, in order to welcome the visitor and highlight East Main as a key 
district.

• A community wayfinding system, which will include vehicular signage, bicycle 
signage, and pedestrian signage and kiosks, will be deployed across town. 
Many of the key destinations to be included in the system are located in the 
downtown district.

• East Main Street has the potential to be integrated into a spur trail leading 
into the Palmetto Trail, a nearly 600-mile-long on- and off-street trail that 
courses from Awendaw to Walhalla.  This trail spur would include a trailhead 
at the recreation complex.
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Intersection of US 17 & Main Street: Before

Intersection of US 17 & Main Street: After
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Streetscape & Ped Improvements-Main Street: Before

Streetscape & Ped Improvements-Main Street: After
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GENERAL DOWNTOWN DESIGN
Architecture, Design, Incentives

3
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Design
Design concentrates on improving the appearance of everything that is visual in downtown, 
such as buildings, storefront display windows, sidewalks, lighting, landscape, signs and 
streets. Design is the physical and visual reality of the community. One of the goals of the 
master plan is to encourage comprehensive visual improvements through good design that 
are compatible with historic features, and, therefore, maintain the integrity of the down-
town. Said most simply, design strives to preserve and enhance the physical characteristics 
that make Moncks Corner unique.

Why are design and preservation important?
Design improvements are important to economic revitalization for several reasons. The ap-
pearance of the downtown is the first visual impression visitors get – and that visual im-
pression shapes visitor perceptions and experiences. And most importantly, Moncks Corner’s 
historical architectural assets are the primary characteristic that distinguishes your com-
munity from any other as many cities have the same retail stores, restaurant types, etc., but 
none share the exact same buildings.

Summary
Moncks Corner is located in the low country of South Carolina between the Cooper River 
and Lake Moultrie and within the Charleston growth corridor. The downtown core is orga-
nized around a main street that is bisected by an active railroad. Overall, downtown Moncks 
Corner has a positive appeal, however, there is room for improvement in areas such as the 
development of a more robust retail mix and in historic preservation-appropriate treatments 
to downtown buildings. Additionally, downtown Moncks Corner could benefit from appropri-
ate infill between Highway 17 and the Library to the east and between the railroad crossing/
Sports Complex and Highway 52 to the west. 

The recommendations that follow herein are presented as a means to enhance downtown 
Moncks Corner’s positive aspects while addressing its shortcomings. They are submitted 
in a thematic fashion around four strategic themes that address many of the design and 
planning-related issues facing downtown Moncks Corner.

• 1 . Getting the House in Order: Highly visual early “wins” for downtown via 
simple treatments and component grant approaches for facade

• 2 . A Facelift for Downtown: Recommendations for facade enhancements to 
downtown buildings

• 3 . Design Standards: Regulating and incentivising downtown design

INTRODUCTION
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3.1 GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown 

Simple, simple, simple! 
It has been said that you only get one chance to make a first impression. Moreover, sometimes the visual appeal associated with good first impres-
sions do not have to cost a great deal of money. In the case of downtown Moncks Corner it is recommended to begin by implementing a number 
of relatively low-cost installations in the downtown area that are highly visual. The benefit of these initial highly visual, low-cost, “early wins” is 
three-fold: they will make an immediate, positive visual impact on the downtown area; they will provide tangible proof of the City’s commitment 
to implement the master plan; and they will “buy time” until the Town and/or Main Street program can execute more intensive projects later. This 
is especially critical in the area between the downtown core from the new Sports Complex and Highway 52 to the east. This area is populated with 
some unsightly buildings and lacks appropriate density. These treatments could add visual appeal to this area until appropriate architectural 
infill can take place there in the future. The kinds of projects that would qualify for highly visual, low-cost, immediate impact installations include, 
but are in no way limited to: 

• Landscaping
• Flags and banners
• Alley treatments
• Flower pots and hanging baskets

Landscaping: The presence of simple installations of trees, shrubs, 
ground cover, hanging baskets and flowers heightens the visual appeal 
of this parking area by a handsome landscaped buffer. 

Flags and Banners: Whether along a roadway or on the interior of a 
building site, the presence of flags and banners infuses the environment 
with color, texture and movement. 

Hanging Flower Baskets: Since the downtown area already features 
existing light poles, consider instituting a town or business-sponsored 
flower basket program to infuse the downtown area with color. 

Outdoor Dining: Ensure local ordinances allow for outdoor dining and 
sales. The presence of colorful umbrellas on the sidewalk sends a message 
that downtown is vibrant and alive with activity. 

• Colorful umbrellas over outdoor dining areas
• Murals on buildings in strategic locations
• Visual treatments for vacant storefront windows
• Etc.
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Murals
It was observed during the downtown tour that there are a significant number of missing buildings along Main Street that create gaps in the 
street wall of buildings. A negative side effect to this phenomenon is that the sides of the buildings that were never meant to be exposed are 
now open to view and in many instances feature long, blank walls. One solution to this unsightly condition is to paint or erect on panels murals 
that would minimize the number of blank walls in the downtown and infuse it with the presence of public art. 

3.2 GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown

Alleys/Pocket Parks 
The development pattern in much of downtown Moncks Corner is defined by buildings with land on either side as opposed to a continuous 
block of buildings. As a result, there are numerous instances where the spaces between buildings function as open space, driveways, or oc-
casionally alleys.  These could be converted to quality alleys if they connect to meaningful spaces (e.g. service drives or parking lots) beyond 
the buildings. Or they could be converted to “pocket parks.” If converted to pocket parks, it is important to program each space so that their 
design contributes to a purpose and doesn’t just become a spot of grass between buildings. 

Columbia, SC: This painted mural in Five Points captures a historic 
street scene and is illuminated by small light fixtures above. 

Monroeville, AL: This mural is actually printed on vinyl that is wrapped 
around a wood frame and mounted on the wall. If a change in the art-
work was desired, one would simply need to remove the vinyl and wrap 
a new installation around the frame.

Conway, SC: This simple treatment provided quality access from the 
main street to the parking lot beyond the buildings. The presence of light 
fixtures adds the element of safety and security to the experience at night.

Gulfport, MS: Members of the master plan team worked on the initial design 
for this service alley that was converted to an active pedestrian connection 
between and behind buildings that features creative art installations. 
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Visual Treatment Strategies for Vacant Buildings
Use visual enhancement treatments as a temporary means of improving the appear-
ance of a building while it is being prepared for occupancy or sale.

The appearance of vacancies in the downtown area can send a negative message 
and create the perception of a lack of retail vibrancy. To combat those perceptions 
and “buy time” until a building becomes occupied, any of the approaches noted below 
should be considered.

Place artwork in vacant display windows if the interior space appearance is satisfac-
tory. If the interior space is in detrimental condition, consider masking the windows 
from the interior with butcher paper or from the exterior with vinyl cling wraps. The 
masks can feature nostalgic photos or historic postcards of the community or im-
ages such as a map of downtown highlighting shopping and dining destinations. 
Place “community hero” posters in the windows to build community pride and draw 
attention away from the vacant building. These ideas and more are described and 
illustrated below.

Key Benefits
Inexpensive
The above-noted and below-illustrated techniques are inexpensive yet can reap sig-
nificant visual rewards and temper perception of the district while buildings are being 
rehabilitated, leased or sold.

Grandmont, MI: A variety of art forms occupy the storefront windows of these vacant 
buildings. Consider featuring work by local artists or art students. 

3.3  GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown 
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Peoria, IL: By placing historic images on butcher paper affixed to the storefront window, the 
focus is drawn to nostalgic images of the downtown as opposed to the fact that this particular 
building is currently vacant.

Arkadelphia, AR: Due to the sensitive nature of the work conducted within this building, 
transparent windows were not an option. However, blank windows promoted a perception of 
an empty building lacking retail vitality. By placing historic post card imagery on vinyl clings 
on the windows, the building becomes a virtual museum featuring unique stories from the past. 

3.4  GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown 
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Paragould, AR: When the Main Street director in Paragould learned that a movie scene would be shot in 
her downtown she rushed to conceal the vacant and dilapidated appearance of this building. Using a quart 
of green paint and three vinyl window clings totaling less than $100 she transformed this storefront into a 
downtown directory of businesses akin to an informational kiosk traditionally found in malls. 

3.5 GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown 
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Barre, VT: Barre represents one of the nation’s foremost leaders in the granite industry. This 
vacant storefront was effectively turned into a historical museum that documented the develop-
ment of the granite industry in Barre. Additionally, one storefront display window featured a 
plethora of historic post cards and photographs that captured the history and memories of this 
industry within this Vermont community. 

3.6 GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown
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Conway, SC: The “I am Conway” campaign utilized 11x17 posters featuring statements from local citizens about what 
makes Conway, SC special. The posters distract from the fact that the building itself is vacant. Moreover, the stories captured 
in each poster build community pride.

3.7 GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown
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Component Facade Grants
Since many building owners are intimidated by overall façade renovations coupled with a grant process, the City or Main Street program might 
consider simplifying the initial phases of the façade grant program and focusing on individual façade elements instead of expensive, overall 
façade improvement approaches. In other words, consider conducting a facade component grant program such as an awning grant program, 
or a slipcover removal program, or a signage grant program. Once property owners become familiar with individual façade component pro-
grams and the process of improving one’s building is demystified, then consider moving on to entire-façade-based grant programs.

Beaufort, SC:  Main Street Beaufort initiated a component grant program 
featuring awnings.

Searcy, Arkansas:  Main Street Searcy initiated a component 
facade grant program featuring building rear treatments.

3.8 GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown
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Conway, SC:  This furniture company removed the 
metal slipcover from their building to expose a beautiful 
building underneath.

Conway, SC:  The local government, in association 
with the Main Street program, realized the posi-
tive impact slipcover removal made. Therefore, they 
enacted a component facade grant program for slip-
cover removal and five other buildings in downtown 
removed their slipcovers. The visual improvement to 
their main street was remarkable!

3.9 GETTING THE HOUSE IN ORDER: Highly visual early “wins” for downtown



57Moncks Corner, South Carolina |  RESOURCE TEAM REPORT: DESIGN

3.10 A Facelift for Downtown: Raising the bar on design in downtown

Photo-Renderings
During the master plan charrette a number of downtown buildings were rendered to illustrate improvements that could 
enhance their facades while responding to the historic context within which they reside.

Existing Conditions: The historic brick of the former Western Auto store has been 
covered with stucco. Unfortunately, removing the stucco was not an option so the 
proposed designs illustrate ways to enhance the stucco. Currently painted white, 
the stucco walls are glaring in direct sun. New aluminum storefront entry doors 
and display window were installed recently. 

Proposed Conditions: Option 1: By painting the stucco 
a pale gray-green the glaring nature of the white color is 
mitigated. A sign is located in the recessed area of the up-
per facade to minimize the repair work to the stucco. Two 
gooseneck light fixtures illuminate the sign from above. 
Since the building already features contemporary metal 
storefront and display window materials, an option to 
consider is a standing seam metal awning. 

Proposed Conditions: Option 2: In this instance signage 
is accommodated via a faux distressed painted sign at the 
upper facade. Additionally, to ‘soften’ the architecture in 
this option, a striped canvas awning is utilized.
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Existing Conditions: Regrettably, Hurricane Matthew ripped the awning right off the frame 
of this building. The signs at the upper facade feature different sizes and overall color schemes. 
The doors are painted black and the bulkhead brick reveal significant mortar overspill.

3.11 A Facelift for Downtown: Raising the bar on design in downtown

Proposed Conditions: The common colors between the two businesses are blue and pink, therefore, the doors to each business are 
painted to reflect that dominant color scheme. A blue and white striped awning is selected since it coordinates with both colors. 
New light fixtures are installed at the upper facade to both illuminate the signs as well as to provide drama to the facade at night. 
The bulkhead brick and storefront frames are painted an off-white color to brighten the entry area and match the off-white stripe 
of the awning. Finally, the service drive to the left is being recommended as an alley as described in an earlier section of this 
report. At a minimum, install ‘Edison’ String Lights to create drama at night and an implied ceiling during the day.
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Existing Conditions: This house that served previously as a doctor’s office is set to be used soon 
as a neighborhood commercial venture featuring a dog grooming business on the left and a 
soap and gift products store on the right. The architecture is reminiscent of historic country 
stores as illustrated by the thumbnail photos on the right. 

Proposed Conditions: A number of common design traits are found in the country store images at top-right. Signage was either 
painted onto the wood siding or, more commonly, handled via a simple white metal sign with black letters (ostensibly sponsored 
by Coke at each end!). Therefore, to honor that architectural heritage and take a simple and affordable approach to this struc-
ture, the dog grooming business sign is handled via a simple metal sign with black painted letters, “Mutts Corner.” The sign is 
illuminated via a red gooseneck light. The color is both a veiled reference to the Coke signs of old, but more specifically in this 
instance a response to the red metal roof of this structure and the hour to its right. The soap store sign is painted on the wood sid-
ing in the middle of the entry porch. Projecting signage for the pedestrian is affixed to the existing pole frame. Finally, a entry 
walk to connect the entry to the sidewalk.

3.12 A Facelift for Downtown: Raising the bar on design in downtown
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Existing Conditions: The brick red paint scheme of the BBQ restaurant has faded over time 
and now looks pink. The barber shop to the right has been painted yellow which bears no 
relationship to the traditional barber shop color motif of red, white and blue. Finally, both 
awnings are in bad shape due to Hurricane Matthew. 

Proposed Conditions: To give the BBQ restaurant a more ‘rustic’ look a deep brick red paint scheme is utilized with a distressed tan 
painted sign at the upper facade featuring their updated logo. Additionally, a standing seam metal awning is supported by wood 
brackets. The barber shop is repainted with a blue wainscot to visually ‘anchor’ the building to the ground. A red accent band transi-
tions from the base to the upper facade that is painted a cool gray. A red, white, and blue striped awning along with a functioning 
barber pole highlights traditional elements associated with a barber shop. Finally, upper facade signage is handle via laser cut plastic 
statuary letters that spell out, “Moncks Corner Barber Shop.”

3.13 A Facelift for Downtown: Raising the bar on design in downtown
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3.14 A Facelift for Downtown: Raising the bar on design in downtown

Existing Conditions: This building features very humble architectural character. This is exac-
erbated by the paint choice of a neutral gray. The irony is that this mundane building houses 
a very creative business...a print shop. Moreover, this building is located directly across the 
street from the sports complex. Since thousands of people visit the athletic fields regularly, the 
appearance of this building makes an impression for good or bad to those visitors.

Proposed Conditions: To minimize costs associated with the facade enhancements, the gray paint is kept for the ‘field color.’ 
However, a wainscot and accent stripes drawn from the print shop’s logo both anchor the building visually to the ground and 
unify the various elements of the buildings such as window sills and lintels. Finally, the print shop’s logo icon itself is featured 
as a ‘super-graphic’ to draw attention to the building. The crosswalk shown in the foreground is a part of the master plan’s 
broader streetscape design to unify the various parts of downtown.



Moncks Corner, South Carolina |  MASTER PLAN CHARRETTE REPORT: ARCHITECTURE, DESIGN, INCENTIVES 62

Existing Conditions: This ladies boutique suffers from residing in a building that was not 
designed for displaying clothes but rather jewelry. Therefore, it is difficult to know if the store is 
actually open or not. The site features an underutilized forecourt and the project sign is so small 
that the text is unreadable unless one is directly underneath it.

Proposed Conditions: Move the current projecting sign to a pole-mounted sign at the sidewalk similar to other businesses 
along Main Street. Install a new panel sign at the upper facade of sufficient scale to be visible by the automobile traveler 
and illuminate the sign with two red gooseneck light fixtures. Until such time that the storefront system can be replaced 
with one that is more transparent and conducive to retail sales, highlight merchandise in the forecourt. Utilize colorful 
flowers in the planters, sandwich board signs, and racks of clothes to give a clear indication that the store is open and the 
type of merchandise that is available for purchase inside.

3.15 A Facelift for Downtown: Raising the bar on design in downtown
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Description:
Many of the recommendations made previously in this report would have the effect of providing a “facelift” for downtown. However, the 
recommendations made in this section of the report relate primarily to regulations and ordinances designed to uphold a standard of care for 
downtown, its buildings and their uses. The primary tools recommended to accomplish this include, but are not limited to:

• Design Guidelines
• Overall Facade Grants

Illustrative Design Guidelines
Honoring your architectural past and safeguarding current investment.

Description: Architectural design guidelines, when developed and used properly, simultaneously honor the architectural character of a community 
while safeguarding subsequent development investment. However, in many instances design guidelines have been written in such a way as to be 
difficult to understand and interpret and, therefore, have been viewed as an impediment to redevelopment, or worse still, merely a local government 
telling the property owner what they cannot do. 

Distinctions: Illustrative design guidelines vary from those forms of design guidelines in two distinct ways. The first distinction of illustrative design 
guidelines is how they are developed. In the traditional way, a design professional would simply write the guidelines --often using highbrow design 
and planning language that the common citizen cannot understand-- and they are adopted by the local government and subsequently enforced by a 
design review board. In the illustrative design guideline approach the guidelines are actually developed with input from the property owners that will 
be affected by them. The design professional shows participants photographs of buildings from their downtown and asks a series of questions that 
unveil an understanding of the design and planning characteristics of the community itself. These characteristics, such as, but not limited to, build-
ing height, dominant building materials, levels of detail, degree of ornament, kinds of doors and windows, etc. establish the baseline of architectural 
character for the guidelines. Said simply, the goal of the guidelines is to simply safeguard the architectural character that already exists within a 
place, NOT to impose and external style or standard of care beyond what is already there. 

The second distinction is that illustrative design guidelines feature copious photographs and minimal text. People intuitively understand photographs, 
while trying to use words to describe design criteria can lead to misunderstanding and multiple interpretations. Therefore, with illustrative design 
guidelines, the topic of windows be handled in this manner: a simple statement of 
intent would be crafted that articulates key goals pertaining to windows...perhaps 
limited to the desire to use windows that are to scale and in a style that is compat-
ible with the dominant window forms in the downtown. Thereafter, dozens of photos 
of acceptable windows would be featured. If necessary, a few photos of inappropriate 
windows might also be featured to highlight the contrast between the two types of 
windows. 

3.16 Design Standards: Regulating and Incentivising Downtown Design

Aiken, SC: (below, top) Conducting property owner workshop to determine the architectural characteristics of downtown Aiken before drafting the guidelines. (below, bottom) 
Photo-montages of typical blocks in downtown Aiken that became the objective standard for typical design issues such as building height, setback, massing, materials, etc.
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3.17 Design Standards: Regulating and Incentivising Downtown Design

Benefits: Illustrative design guidelines have two significant benefits. The first is that the resultant document features hundreds of “can do” solu-
tions to common design issues facing a property owner. The tone of the document turns on its head the sentiment that design guidelines tell a property 
owner what they cannot do to their buildings to an education document that portrays hundreds, if not thousands, of appropriate things that can do 
with their building. Moreover, given the fact that the property owners had a voice in their formation, they do not feel like an external standard being 
imposed upon them from without, but rather a self-imposed standard to ensure the architectural character of their place has been maintained and 
their investment in their building is safeguarded. Their investment in their building is safeguarded by the understanding that there is an agreed-upon 
standard of design care that all property owners now share. Said simply, an investor has no fear that his neighbor can do the wrong thing an adjacent 
property and thereby adversely affect the value of their property.

The final benefit of illustrative design guidelines is that they are good for business. Study after study has demonstrated that properties within areas 
that are governed by design review and objective design criteria such as illustrative design guidelines appreciate at a rate significantly higher than 
their non-regulated counterparts. The study illustrated by the adjacent image was performed in South Carolina and revealed that neighborhoods that 
had design review and design guidelines appreciated at a rate of 16-26% higher than non-regulated neighborhoods.

Economic Impact: The document at right is one of many studies that have 
demonstrated the economic benefit of design review and design guidelines 
that result in higher appraised real estate values. A copy of the report at 
right may be found at the following URL: 
http://shpo.sc.gov/pubs/Documents/hdgoodforpocketbook.pdf
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3.18 Design Standards: Regulating and Incentivising Downtown Design

Aiken, SC: A sample page from the Aiken design 
guidelines illustrating acceptable balcony solu-
tions for buildings in the downtown area.

Hartsville, SC: A sample page from the Hartsville 
design guidelines illustrating acceptable storefront 
solutions for buildings in the downtown area. 21Hartsville Design Guidelines | EXISTING COMMERCIAL-TYPE BUILDINGS

Storefront Renovation 
and Replacement

For most traditional buildings, large panes of 
glass at the display window level with solid kick 

plates below are appropriate. Multi-pane designs 
that divide the storefront window into small com-
ponents should only be used if they restore proven 
historic elements and original openings.

Preserve the original kick plate, or bulkhead, 
whenever possible. For buildings with historic 
significance, restore the original bulkhead from 
documentary evidence. If original information is 
not available, develop a new simplified design that 
retains the original character and dimensions of the 
bulkhead that would most likely have been on the 
building. For renovations where there is no docu-
mentary evidence, appropriate bulkhead materials 
are: brick, painted wood panels, stone, and glazed 
tile or painted metal in muted tones. Align the bulk-
head with those of other traditional buildings in the 
block.

The use of a clear glass transom over doors within 
the upper part of the display window area is most 
appropriate. Retain the original materials and pro-
portions of the transom opening. If the framing that 
defines the transom has been removed, re-establish 
it in a new design. If the interior ceiling is lower than 
the transom line due to later renovation, raise the 
dropped ceiling up from the window to maintain its 
traditional dimensions. Align transom framing with 
other adjacent buildings to maintain a clear line 
along the block face. The area above the transom or 
storefront cornice has traditionally been used for a 
sign or decorative element. 

Guidelines 
Maintain traditional recessed entries where 

they exist. 
Maintain the original size, shape and propor-

tion of storefronts and openings to retain the his-
toric scale and character.

Maintain the bulkhead, or kick plate, below the 
storefront display window element.

Preserve the transom and sign board area fea-
tures.

3.1.3

X

X X X



Moncks Corner, South Carolina |  MASTER PLAN CHARRETTE REPORT: ARCHITECTURE, DESIGN, INCENTIVES 66

Overall Facade Grants
Once the methodology for applying for component facade grants is established and the City or Main Street program has a proven track record 
for administering them, consider ‘graduating’ up to overall facade grants that address the entire face of a building. This approach would be 
reserved for more ‘troublesome’ buildings that require far more physical enhancement than a singular component approach could provide. 
However, this approach requires far more financial capital and administrative oversight to execute than a component grant approach. 

3.19 Design Standards: Regulating and Incentivising Downtown Design

Pascagoula, MS:  The owner of this 
former office supply and paper store 
took advantage of an overall facade 
grant from Main Street Pascagoula 
to retrofit the building to a restau-
rant and exposed it’s historic store-
front.
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Moncks Corner, 
South Carolina 
BrandTouch™ 
Manual
Order comes from simplicity. Inside, you will 
find the simple rules that guide the Moncks 
Corner Brand, and will help create equity 
as we tell others about The Lowcountry’s 
Hometown.

PREPARED BY

 
316 West Stone Avenue 
Greenville, SC 29609 
brandtouch@arnettmuldrow.com

arnettmuldrow.com
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Brand guidelines should be flexible enough for your community 
to be creative, but rigid enough to keep your brand easily 
recognizable. Consistency is key, especially if you need the 
brand to extend across multiple media platforms.

The Brand Manual 
is essentially a set 
of rules that explain 
how your  
brand works.
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1.0 
Brand

2.0 
Logo

3.0 
Color

4.0 
Typography

5.0 
Expansion

6.0 
Resources
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The core values define the company’s strengths and 
how it needs to behave to achieve its vision.

1.6  
Brand Statement

Moncks Corner has been a crossroads for commerce since the 
colonial days of South Carolina. Transportation up the Cooper River 
and roads to interior communities made us thrive by connecting the 
Lowcountry to the backcountry of the colony.
These connections placed Moncks Corner in the crosshairs of battles 
throughout the Revolutionary War. Local patriots led by Francis 
Marion – the Swamp Fox of the Revolution – would fight British 
forces throughout the war ultimately leading to Patriot Victory at 
Yorktown.
After the Revolution, Moncks Corner continued to thrive as a place of 
commerce. The Old Santee Canal gave way to the Railroad creating 
a bustling downtown while preserving the Town’s important role in 
facilitating transportation throughout South Carolina.
It was here that Santee Cooper built an energy empire that has 
powered South Carolina from the Great Depression to this day. The 
result is stunning Lake Moultrie that abuts Moncks Corner offering 
recreational amenities unmatched in other communities in the state.
Moncks Corner has been a crossroads for commerce since the 
colonial days of South Carolina. Transportation up the Cooper River 
and roads to interior communities made us thrive by connecting the 
Lowcountry to the backcountry of the colony.
Today, we are a place where our relationship to the outdoors is 
unrivaled. Hunting, fishing, hiking, kayaking, and horseback riding 
abound in the forests, lakes, and streams that surround us. It is this 
stunning setting – this true Lowcountry feel – that defines us.
Today, we remain a tight knit community. We rally around our High 
School, we celebrate the seasons and holidays with parades and 
celebrations. We had the vision to build a recreation complex in the 
heart of downtown that brings people together.
As we look to the future, we strive to maintain the feel that makes 
us unique. We are the embodiment of the Lowcountry way of life 
– relaxed, comfortable, and connected to our stunning setting. We 
maintain our hometown feel – friendly, welcoming, and warm.
We encourage you to discover our history, explore our outdoors, 
and experience a downtown reinventing itself. We invite you to 
reconnect with what it means to be a true community.
We are Moncks Corner, South Carolina: The Lowcountry’s 
Hometown.

UNDERSTANDING VALUE

Too often, designers orient messaging around 
what THEY believe to be the most important 
features of their community, instead of looking 
into what’s actually important to citizens. 
Take the time to understand your community 
and their values, then align your messaging 
accordingly.
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The primary message used to express the brand 
promise. This reflects the desired position of the brand.

1.7  
Brand Message

Moncks 
Corner:  
The 
Lowcountry’s 
Hometown

LOGLINE

Your logline should give people an idea of what 
you offer and provide some sort of hook to 
stimulate interest. For example, “a boutique 
PR agency that specializes in launching hot 
emerging tech companies” or “an accounting 
firm that deals exclusively with small-business 
audits.”

Once you’ve got your logline, go back through 
your marketing copy and make sure these 
simple messages come through loud and 
clear. You can also use the logline itself in your 
marketing materials, on your web site and 
social media properties, and in conversations 
with customers and prospects.
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Your community already has a personality. The job of 
the brand is to preserve that personality while helping 
the community to realize its vision of its future.

1.1  
Logo

A. LOGOMARK

A logomark is an identifying 
mark or symbol that doesn’t 
contain the business name. 
Think of the Nike ‘swoosh’, 
Shell, WWF, Mercedes or 
Adidas. 

B. WORDMARK

A wordmark refers to words 
or the name of a business that 
is designed in a special way. 
Examples include Pinterest, 
eBay or Google.

C. LOGO

The logo is the combination 
of the logomark and logotype 
along with the tagline to 
graphically convey the 
identity of the community.

A

C

B
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Choosing the right dominant color for your brand is 
crucial. This color should appear on all your materials, 
including your logo and signage.

2.1  
Logo Variants

LOGO USAGE

As much as possible, the 
color you choose should set 
you apart, work with your 
industry and image, and tie to 
your brand promise. It should 
also take into account color 
psychology, which is fairly 
complex. Colors can mean 
different things depending 
on the culture, situation and 
industry.
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A logo lockup refers to the formalized position/
relationship of the brand’s logo (symbol) and its 
wordmark (logotype).

2.2  
Logo Sizing

A. MINIMUM SIZE

Smaller than about 3/4 of an 
inch, and most logos become 
ineffective. It doesn’t mean you 
can’t make them smaller, you just 
have to know the rule before you 
break the rule.

3/4”
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The area that surrounds the logo known as “clear space” 
is as important as the logo itself.

2.3  
Logo Spacing

WHAT IS CLEARSPACE

The area that surrounds the 
logo is as important as the logo 
itself. The minimum area of A, 
known as “clear space,” provides 
breathing room to the logo and 
eliminates visual clutter (text, 
graphic elements or other logos) 
that can compete with logo 
legibility – thereby diminishing 
the effectiveness of the logo.

A

A
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Color choices are used to differentiate items, create 
depth, add emphasis, and help organize information.

2.4  
Color Palette

COLOR THEORY

Every time a consumer interacts with a 
brand, an opportunity exists for the company 
to influence their audiences’ perceptions. 
It is up to the marketer to decipher which 
design and colors will influence the consumer 
to purchase. By educating oneself on the 
psychology behind color theory, marketers 
can further tap into branding techniques and 
better connect with their market, leading to 
a stronger brand-consumer relationship and 
increased profit.  

Color Swatches

PANTONE 7462 CPANTONE 2925 C PANTONE 360 CPANTONE 7733 C

RGB 0 85 140

HEX/HTML 00558C

CMYK 100 48 6 30

RGB 0 156 222

HEX/HTML 009CDE

CMYK 85 21 0 0

RGB 108 194 74

HEX/HTML 6CC24A

CMYK 63 0 84 0

RGB 0 112 65

HEX/HTML 007041

CMYK 89 0 91 43

100%

80%

60%

40%

20%

100%

80%

60%

40%

20%

100%

80%

60%

40%

20%

100%

80%

60%

40%

20%
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Almost 90% of people’s assessment on products or 
services is based on colors alone. Due to colors’ strong 
influence on moods and feelings, their association 
with products can influence our attitudes and affect 
purchasing power towards brands.

PANTONE 1585 C PANTONE 7567 C PANTONE 10102 C

RGB 255 106 19

HEX/HTML FF6A13

CMYK 0 61 97 0

RGB 137 83 47

HEX/HTML 89532F

CMYK 10 66 98 57

RGB 195 197 196

HEX/HTML C3C5C4

CMYK 22 18 19 0

100%

80%

60%

40%

20%

100%

80%

60%

40%

20%

100%

80%

60%

40%

20%
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Typography plays a crucial role in the design of your 
brand identity. The typography in your logo can be as 
impactful as a graphic. 

3.1  
Typography

Do not think 
of type as 
something 
that should 
be merely 
readable. 
It should 
be beautiful.

SWATCHES

Ty pog ra phy is the vi sual 
com po nent of the writ ten word.

Text is any combination of letters, 
numbers, or other characters. 
Text stays the same no mat ter 
how it’s ren dered. Con sider the 
sen tence “I like pizza.” I can print 
that text on a piece of pa per, or 
read it aloud, or save it in a file on 
my lap top. It’ll be the same text, 
just ren dered dif fer ent ways—
vi su ally, au di bly, digitally.

But when “I like pizza” is printed, 
ty pog ra phy gets in volved. All 
vi su ally dis played text in volves 
ty pog ra phy—whether it’s on 
pa per, a com puter screen, or a 
billboard.

Don’t in fer from the high way-sign 
ex am ple that ty pog ra phy is 
an other word for font. Fonts 
are part of ty pog ra phy, but 
ty pog ra phy goes be yond fonts.

www.practicaltypography.com 
/what-is-typography.html
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Typography plays a crucial role in the design of your 
brand identity. The typography in your logo can be as 
impactful as a graphic.

4.1  
Primary Typeface

Hello I'm: 
Gotham
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ 
abcdefghijklmn 
opqrstuvwxyz 
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@£$%^&

Gotham Medium

Gotham Light

Gotham Bold ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@£$%^&
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4.2  
Secondary Typeface

Hello I'm: 
Dancing Script
ABCDEFGHIJKLMN 
OPQRSTUVWXYZ 
abcdefghijklmn 
opqrstuvwxyz 
1234567890

Dancing Script
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In order to guide the reader, then, headings are usually 
large, sub-headings are smaller, and body type is 
smaller still.

4.3  
Type Hierarchy

H1

H2

H3

H4

BODY COPY

CAPTION

CC

LEADING

For legible body text that’s 
comfortable to read, a general 
rule is that your leading value 
should be greater than the font 
size; from 1.25 to 1.5 times

TRACKING

The space between letters in 
a block of text. In CSS this is 
defined with the letter-spacing 
property

WIDOWS & ORPHANS

A single word at the end of a 
column is a widow and if it’s at 
the top of a new column it’s an 
orphan. They look bad and can 
be hard to read.

Moncks
Moncks Corner

Moncks Corner

Moncks Corner

Moncks Corner

Moncks Corner

Moncks Corner
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4.4  
Wayfinding

The wayfinding system should be introduced as part of 
the brand because it plays such an important role in by 
perception and flow in the downtown district. 

PRIMARY GATEWAYS 
These gateways are the primary 
intersection points and main entry 
ways to town. They need to be highly 
visible and introduce the brand.

BUILDING MARKERS 
The markers can be either wall 
mounted or monument style and 
denote important landmarks in the 
downtown district.

TRAILBLAZERS 
Trailblazers are the directing signs 
leading motorists to the main 
attractions in the area. These 
should have between three and four 
locations per sign and should carry 
motorists from gateway to parking 
lot. Colors can be used to distinguish 
between different districts and 
can become smaller as the scale 
and speed of the roadway narrows. 
These Trailblazers including cattail 
sculptures, thus blurring the line 
between signage and public art.

STREET BANNERS 
Banners are very popular and help 
to add color and movement to the 
lanes of travel, acting as a speed 
control. They too can be color coded 
by district and can promote local 
events as well as promoting the 
brand.

PARKING SIGNAGE 
Identifying parking is important 
in creating a parking system in 
downtown. Visitors are more likely 
to walk a block or two to shop if the 
signage system leads them directly 
to a public parking lot and tell 
them how to proceed. The parking 
markers can be by themselves or as 
attachments to trailblazer signs.

INFORMATIONAL KIOSKS 
The final piece of the plan is the 
informational kiosk, which serves 
as the transition point for vehicular 
traffic to pedestrian traffic. These 
kiosks should be located at major 
public parking lots and should 
include a map and the shopping & 
dining guide, along with the walking 
tour brochures. 
 

Vehicular Directional Trailblazer
Low Speed

(front)

Vehicular Directional Trailblazer
High Speed

District Marker Vehicular Directiona Trailblazer
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(rear)
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5.1  
Collateral

Now is the time to put your logo on everything. 
AND WE MEAN EVERYTHING.

SHOPPING BAGS 
Perfect for local businesses to 
use to show that Moncks Corner 
is a shopping destination.

BUSINESS CARDS 
Above all else, a business 
card is a tangible object that 
you can use to provide your 
contact information to potential 
customers. Because of this, it’s 
essential not to sacrifice clarity 
for design elements. Most 
business cards contain your 
business name, your name and 
title, your telephone number, 
an email address, and a street 
address.

FASHION MERCHANDISE 
Customers and citizens deserve 
the opportunity to show their 
pride in their hometown with 
fashionable merch available from 
local organizations and locally 
owned business.
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The activity of attracting public attention to a 
community or event, as by paid announcements in the 
print, broadcast, or electronic media

5.2  
Print Advertising

CONTACT

The contact or signature of an ad may appear anywhere in the 
ad although it is usually near the bottom. It consists of one or 
more of:

Logo, Advertiser Name, Address, Phone Number, Map or Driving 
Directions, Web Site Address, Extras.

Some print ads may have additional special elements such as 
an attached business reply envelope, tear-out portion with a 
coupon, tip sheet, product sample.

BODY

The copy is the main text of the ad. Some ads may take a 
minimalist approach, a line or two or a single paragraph. Other 
ads may be quite text-heavy with paragraphs of information, 
possibly arranged in columns newspaper style. While the words 
are the most important part of the copy, visual elements such 
as indentation, pull-quotes, bullet lists, and creative kerning and 
tracking can help to organize and emphasize the message of the 
body of the ad.

HEADLINES

The main headline may be the strongest element of the ad or 
it may be secondary to a strong visual. Some ads may have 
subheads and other title elements as well.

ARTWORK

Photographs, drawings, and graphic embellishments are a 
key visual element of many types of ads. Some ads may have 
only a single visual while others might have several pictures. 
Even text-only ads might have some graphics in the form of 
decorative bullets or borders. When included with visuals the 
caption is one of the first things most readers look at after the 
visual. 

Today, we remain a tight knit community. We rally around our High School, we celebrate the seasons 

and holidays with parades and celebrations. We had the vision to build a recreation complex in the 

heart of downtown that brings people together. As we look to the future, we strive to maintain the feel 

that makes us unique. We are the embodiment of the Lowcountry way of life - relaxed, comfortable, 

and connected to our stunning setting. We maintain our hometown feel - friendly, welcoming, and 

warm. We encourage you to discover our history, explore our outdoors, and experience a downtown 

reinventing itself. We invite you to reconnect with what it means to be a true community.

Lowcountry Cuisine, Hometown Service

The Lowcountry’s Hometown.

MONCKS CORNER



Lowcountry Scenery, Hometown Feel

Today, we remain a tight knit community. We rally around our High School, we celebrate the seasons 

and holidays with parades and celebrations. We had the vision to build a recreation complex in the 

heart of downtown that brings people together. As we look to the future, we strive to maintain the feel 

that makes us unique. We are the embodiment of the Lowcountry way of life - relaxed, comfortable, 

and connected to our stunning setting. We maintain our hometown feel - friendly, welcoming, and 

warm. We encourage you to discover our history, explore our outdoors, and experience a downtown 

reinventing itself. We invite you to reconnect with what it means to be a true community.

The Lowcountry’s Hometown.

MONCKS CORNER



Lowcountry History, Hometown Charm

Today, we remain a tight knit community. We rally around our High School, we celebrate the seasons 

and holidays with parades and celebrations. We had the vision to build a recreation complex in the 

heart of downtown that brings people together. As we look to the future, we strive to maintain the feel 

that makes us unique. We are the embodiment of the Lowcountry way of life - relaxed, comfortable, 

and connected to our stunning setting. We maintain our hometown feel - friendly, welcoming, and 

warm. We encourage you to discover our history, explore our outdoors, and experience a downtown 

reinventing itself. We invite you to reconnect with what it means to be a true community.

The Lowcountry’s Hometown.

MONCKS CORNER



Lowcountry Setting, Hometown Champs!

Today, we remain a tight knit community. We rally around our High School, we celebrate the seasons 

and holidays with parades and celebrations. We had the vision to build a recreation complex in the 

heart of downtown that brings people together. As we look to the future, we strive to maintain the feel 

that makes us unique. We are the embodiment of the Lowcountry way of life - relaxed, comfortable, 

and connected to our stunning setting. We maintain our hometown feel - friendly, welcoming, and 

warm. We encourage you to discover our history, explore our outdoors, and experience a downtown 

reinventing itself. We invite you to reconnect with what it means to be a true community.

The Lowcountry’s Hometown.

MONCKS CORNER



Lowcountry Style, Hometown Comfort

Today, we remain a tight knit community. We rally around our High School, we celebrate the seasons 

and holidays with parades and celebrations. We had the vision to build a recreation complex in the 

heart of downtown that brings people together. As we look to the future, we strive to maintain the feel 

that makes us unique. We are the embodiment of the Lowcountry way of life - relaxed, comfortable, 

and connected to our stunning setting. We maintain our hometown feel - friendly, welcoming, and 

warm. We encourage you to discover our history, explore our outdoors, and experience a downtown 

reinventing itself. We invite you to reconnect with what it means to be a true community.

The Lowcountry’s Hometown.

MONCKS CORNER
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5.3  
Logo Contact Sheet

File Format Guide
All of the included graphic files might not 
work on your machine, but that does not 
mean that the file is corrupted or that their 
is something wrong with your machine. 
These files address all of the normal uses 
that a community implemented design 
would require. Always make sure to inform 
vendors that you have these different file 
formats available.

In Microsoft Office, you can place EPS or PDF files that support transparency by going to the “Insert” menu and 
selecting “Photo>Picture from File...” This will ensure your files are using the highest resolution graphics for output.

File Type: Encapsulated PostScript

Category: Vector Image Files

File Description: PostScript (.PS) file that may 
contain vector graphics, bitmap images, and 
text; includes an embedded preview image 
in bitmap format; often used for transferring 
between different operating systems.

Program(s) that open eps files:

Mac OS  Apple Preview, Adobe Illustrator, 
Acrobat, Photoshop, or 
QuarkXpress

Windows  CorelDRAW, Adobe Illustrator, 
Acrobat, or Photoshop, 
QuarkXpress 

EPS

File Type: Adobe Illustrator File

Category: Vector Image Files

File Description: Vector image file created by 
Adobe Illustrator; composed of paths, or lines 
connected by points, instead of bitmap data; 
may include objects, color, and text; often 
referred to as a Illustrator drawing. Illustrator 
documents can be opened with Photoshop, 
but the image will be rasterized, meaning it 
will be converted from a vector image to a 
bitmap.

Program(s) that open ai files:

Mac OS  Adobe Illustrator, Acrobat, 
Reader, Adobe Photoshop 
(rasterized), Apple Preview

Windows  Adobe Illustrator, Acrobat, 
Reader, Adobe Photoshop 
(rasterized)

AI

File Type: JPEG Image File

Category: Raster Image Files

File Description: Compressed graphic 
format standardized by the JPEG (Joint 
Photographic Experts Group) group; 
commonly used for storing digital photos 
since the format supports up to 24-bit 
color; also a common format for publishing 
Web graphics; compressed using lossy 
compression, which may noticeably reduce 
the image quality if a high amount of 
compression is used.

JPG

File Type: PNG Image File

Category: Raster Image Files

File Description: Portable Network Graphics 
(PNG) is a raster graphics file format that 
supports lossless data compression. PNG 
supports palette-based images, grayscale 
images (with or without alpha channel), & 
full-color non-palette-based RGB images 
(with or without alpha channel). PNG was 
designed for transferring images on the 
Internet, not for professional-quality print 
graphics, & therefore does not support 
non-RGB color spaces such as CMYK.

PNG

File Type: Portable Document Format

Category: Page Layout Files

File Description: Cross-platform document 
created by Adobe Acrobat or a program with 
the Acrobat plug-in; commonly used for 
e-mail attachments or for saving publications 
in a standard format for viewing on mulitple 
computers; usually created from another 
document instead of from scratch.

Program(s) that open pdf files:

Mac OS  Adobe Reader to view (free),  
Adobe Acrobat to edit 
(commercial), Apple Preview

Windows  Adobe Reader to view (free),  
Adobe Acrobat to edit 
(commercial), Brava! Reader

PDF
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Moncks Corner Farmers Mar-
ket_Black

Moncks Corner Farmers 
Market_Blue

Moncks Corner Farmers Mar-
ket_Brown

Moncks Corner Farmers Mar-
ket_Dark Blue

Moncks Corner Farmers Mar-
ket_Dark Green

Moncks Corner Farmers Mar-
ket_Green

Moncks Corner Farmers Mar-
ket_Orange

Moncks Corner Farmers Mar-
ket_Silver

Moncks Corner Farmers Mar-
ket_White Moncks Corner Flag-Tag_4C Moncks Corner Flag-Tag_

Black
Moncks Corner Flag-Tag_

Blue

Moncks Corner Flag-Tag_
Brown

Moncks Corner Flag-Tag_
Dark Blue

Moncks Corner Flag-Tag_
Dark Green

Moncks Corner Flag-Tag_
Green

Moncks Corner Flag-Tag_Or-
ange

Moncks Corner Flag-Tag_Sil-
ver

Moncks Corner Flag-Tag_
White

Moncks Corner Flag_4C
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Moncks Corner Flag_Black Moncks Corner Flag_Blue Moncks Corner Flag_Brown Moncks Corner Flag_Dark 
Blue

Moncks Corner Flag_Dark 
Green

Moncks Corner Flag_Green Moncks Corner Flag_Orange Moncks Corner Flag_Silver

Moncks Corner Flag_White Moncks Corner Icon_4C Moncks Corner Icon_Black Moncks Corner Icon_Blue

Moncks Corner Icon_Brown Moncks Corner Icon_Dark 
Blue

Moncks Corner Icon_Dark 
Green

Moncks Corner Icon_Green

Moncks Corner Icon_Orange Moncks Corner Icon_Silver Moncks Corner Icon_White

Moncks Corner Logo-Tag_4C
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Moncks Corner Logo-Tag_
Black

Moncks Corner Logo-Tag_
Blue

Moncks Corner Logo-Tag_
Brown

Moncks Corner Logo-Tag_
Dark Blue

Moncks Corner Logo-Tag_
Dark Green

Moncks Corner Logo-Tag_
Green

Moncks Corner Logo-Tag_Or-
ange

Moncks Corner Logo-Tag_Sil-
ver

Moncks Corner Logo-Tag_
White

Moncks Corner Logo_4C Moncks Corner Logo_Black Moncks Corner Logo_Blue

Moncks Corner Logo_Brown Moncks Corner Logo_Dark 
Blue

Moncks Corner Logo_Dark 
Green

Moncks Corner Logo_Green
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Moncks Corner Type_Black Moncks Corner Type_Blue Moncks Corner Type_Brown Moncks Corner Type_Dark 
Blue

Moncks Corner Type_Dark 
Green

Moncks Corner Type_Green Moncks Corner Type_Orange Moncks Corner Type_Silver

Moncks Corner Type_White

Moncks Corner Logo_Orange Moncks Corner Logo_Silver Moncks Corner Logo_White
Moncks Corner Type_4C
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Copyright Transfer Statement
Ben Muldrow as the agent for Arnett Muldrow & Associates, 
located at 316 West Stone Avenue, Greenville, SC, the owner 
of Copyright for this presented design(s) hereby grants a full 
copyright license transfer to Moncks Corner, South Carolina to 
utilize the following designs as the new owner sees fit to do so.

For the purpose of Community Branding.

This license, attested to by the parties effectively immediately 
shall serve as notice and agreement between the parties and 
may not be changed without written permission from the 
Arnett Muldrow & Associates. Arnett Muldrow & Associates 
retains the right to use the created material to self market and 
self promote.

This signed agreement also includes the transfer of rights to 
any variations of the logo previously agreed and supplied as 
part of the initial proposal.

Example of these variations could include : multiple color 
versions, size and dimensional variations – landscape and 
portrait, reversed out versions, social media profile images, 
favicon etc.

Is there anything missing on this Copyright Transfer Form 
that was previously agreed? Let me know before accepting 
this statement. It is critical the information shared here is 
understood and accepted in whole.

Arnett Muldrow & Associates 
864.233.0950 
ArnettMuldrow.com 
316 West Stone Avenue 
Greenville, SC 29609



Moncks Corner, 
South Carolina 
BrandTouch™ 
Manual
Order comes from simplicity. Inside, you will 
find the simple rules that guide the Moncks 
Corner Brand, and will help create equity 
as we tell others about The Lowcountry’s 
Hometown.

PREPARED BY

 
316 West Stone Avenue 
Greenville, SC 29609 
brandtouch@arnettmuldrow.com

arnettmuldrow.com
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6 .1 Main Street, Whitesville Road, & Broughton Road

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-1 Historic Downtown ^ Regional Recreation Complex ^ Berkeley County Airport >

DT-2 Berkeley High School ^ Berkeley County Airport <

DT-3 Historic Downtown ^ County Courthouse < Town Youth Field <

DT-4 Berkeley High School ^ County Courthouse > Town Youth Field >
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6 .2 Main Street & Live Oak Drive

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-5 Historic Downtown ^ Town Hall ^ Regional Recreation Complex ^

DT-6 Historic Downtown < County Courthouse > Berkeley High School >

DT-7 County Courthouse ^ Berkeley High School ^ Town Youth Field ^

DT-8 Historic Downtown > Town Hall > Regional Recreation Complex >
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6 .3 Main Street & Carolina Avenue

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-9 Unity Park ^ Regional Recreation Complex ^ Town Hall <

DT-10 Unity Park < Historic Depot < Regional Recreation Complex <

DT-11 Town Hall >

DT-12 Regional Recreation Complex ^ Farmers Market ^ Historic Depot >

DT-13 Unity Park ^ Historic Depot <
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6 .4 Main Street & Highway 52

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-14 Old Santee Canal Park ^ County Administrative Building > County Library >

DT-15 Historic Downtown > Regional Recreation Complex > County Administrative Building ^

DT-16 Historic Downtown ^ Regional Recreation Complex ^ County Administrative Building <

DT-17 Historic Downtown < Regional Recreation Complex < Old Santee Canal Park >
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6 .5 Main Street & Rembert C . Dennis Boulevard

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-18 Old Santee Canal Park < Berkeley Museum <

DT-19 Historic Downtown > Regional Recreation Complex >

DT-20 Old Santee Canal Park ^ Berkeley Museum ^ Historic Downtown <
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6 .6 North Live Oak Drive & Bell Drive

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-21 Town Hall > Historic Downtown > Regional Recreation Complex >

DT-22 Town Hall < Historic Downtown < Regional Recreation Complex <
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6 .7 Highway 52 & 17

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-23 Historic Downtown ^ Regional Recreation Complex ^ County Administrative Building ^

6 .8 Highway 52 & Highway 52 Bypass

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-24 Historic Downtown ^ Regional Recreation Complex ^ Old Santee Canal Park <
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6 .9 Highway 52 & Grace Street

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-25 Historic Downtown ^ Old Santee Canal Park < Berkeley Museum <

DT-26 Old Santee Canal Park > Berkeley Museum >
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6 .10 Highway 52 & Stoney Landing Road

Code Destination 1 Dir. Destination 2 Dir.

DT-27 Old Santee Canal Park ^ Berkeley Museum ^

DT-28 Old Santee Canal Park < Berkeley Museum <

DT-29 Old Santee Canal Park > Berkeley Museum >
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6 .11 Old US 52 & Rembert C . Dennis Boulevard

Code Destination 1 Dir. Destination 2 Dir. Destination 3 Dir.

DT-30 Old Santee Canal Park ^ Historic Downtown < Regional Recreation Complex <

DT-31 County Administrative Building > County Library >

DT-32 County Administrative Building ^ County Library ^ Historic Downtown >

DT-33 Historic Downtown ^ County Admin Bldg < County Library <

DT-34 County Administrative Building < County Library <
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6 .12 Main Street & Live Oak Drive

Code Destination 1 Dir.

DT-35 Airport >

Code Destination 1 Dir.

DT-36 Airport <

6 .13 East Main Street

Code Destination 1 Dir. Destination 2 Dir.

DT-37 Regional Recreation Complex > Farmers Market >



Moncks Corner, South Carolina |  MASTER PLAN CHARRETTE REPORT: WAYFINDING 112

6 .14 District Gateways

Code Location

DG-1 Highway 17 & Live Oak Drive

DG-2 East Main Street
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6 .15 Community Gateways

Code Location

CG-3 West Main Street & Pinopolis Road

CG-4 Highway 52

CG-5 Highway 52

CG-6 South Live Oak Drive



Moncks Corner, South Carolina |  MASTER PLAN CHARRETTE REPORT: WAYFINDING 114

6 .16 Parking Signage
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6 .17 Information Kiosks
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7 .1 Implementation Strategy 

In order for this plan to be successful, it must have specific responsibilities and a 
consensus as to how those responsibilities will be implemented. Several points must 
be considered:

•  The Town of Moncks Corner and may other partners (including the private sector) will 
ultimately play a critical role in the implementation of the plan. Ongoing communica-
tion among groups will be essential to the success of the plan.

•  This plan is very forward thinking and no one entity can or should carry the work-
load by itself. The plan outlines overall recommendations that should be augmented 
with very specific actions, strategies, and realistic time frames. Ongoing discussions 
should occur to assign and distribute responsibilities to appropriate partners.

•  All of these are recommendations for action and they will not happen without the 
cooperation of many people.  The recommendations are also subject to change as new 
circumstances arise.  Just because a recommendation is made in this report, does not 
mean that it is etched in stone or that it can’t be modified, changed, or eliminated.  
Moreover, opportunities may present themselves that this plan never anticipated.  
These should always be pursued provided they fit in the broad goals of enhance the 
Town of Moncks Corner.

•  A Downtown Development Summit should be held every year to evaluate the progress 
of this effort and share it with partner stakeholders and the public. The Downtown 
Development Summit would celebrate new businesses, recognize investment, outline 
plans for the future, and prepare the community for next steps.
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